
December 7, 2011

Chairman Julius Genachowski 
Federal Communications Commission 
445 12th Street,
SW Washington, D.C. 20554

Via Electronic Filing

Re: MB Dkt 09-182, 2010 Quadrennial Review – Review of the Commission’s Broadcast Ownership Rules and Other Rules
Adopted Pursuant to Section 202 of the Telecommunications Act of 1996

Dear Chairman Genachowski:

Attached please find the signatures of nearly 30,000 people urging you to put the public interest first as you proceed with the 2010
Quadrennial Review of the Federal Communications Commission’s media ownership rules.

Through this petition, we urge you to retain vital media cross-ownership protections. Furthermore, the FCC should strengthen rules to
stop covert consolidation among media outlets and address the deep disparities in media ownership by women and people of color.

The FCC should pursue broadcast policies that benefit the public — not corporate bottom lines.

Respectfully submitted,

______/s/__________

Libby Reinish 
Free Press 

Washington, D.C. 
(202) 265-1490

Cc: 
FCC Commissioner Mignon Clyburn
FCC Commissioner Michael Copps 
FCC Commissioner Robert McDowell 

Mr. Edward Kleckner, Menasha, WI Susan Virostek, Killingworth, CT Mark Mandelbaum, Jackson Heights, NY

Laura Servid, Seattel, WA Kenneth Steven Talbot, Mechanicsburg,
PA

Seabury Lyon, Bethel, ME

Janet Strothman, Berkeley, CA Jared Laiti, Sacramento, CA Alicelia Warren, University Place, WA
Michael D Barnhorst, Sarasota, FL Terry Waggle, Kirkwood, MO Susan R Kepner, Hampton, NH
John Pakkala, Sturtevant, WI David Kangas, Salem, WI Mike Sullivan, Longmont, CO

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tessa Simonds, Florence, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. Don’t repeat the mistakes of past commissions. Commit to
helping strengthen our media — and our democracy — by putting the public interest before
corporate profit. Please consider the following during media ownership review: — The Commission
should not consider any rules that would further concentrate media ownership. — The Commission’s
review must address the deep and intractable disparities in media ownership by women and people
of color. — The Commission should strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Kate McKenney, Ashfield, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amy Bayless, Cottonwood, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alden F. Reed, Brighton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Akilah Abdul-Rahman, Philadelphia, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aaron Zeller, Charlottesville, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adam J Morton, ELDORADO, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Catherine Ball, Asheville, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deepak Kaul , Baltiore, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Connie Razmus, Seal Rock, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brad Walker, Swansea, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alex Grishin, Tempe, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aaron Solomon Adelman, Charleston, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alex Kuretz, Fort Collins, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Anne Welch, el paso, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aaron Manire, Mont Vernon, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Rocha, Martinez, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andreas Zamenes, Redwood City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alexandra Gordon, Miami, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Akshai Singh, Solon, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—APA Style Guide, Spokane, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arlys Murphy, Rice, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Avi Glickstein, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Padgett , Prairie Village, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Al Krause, nyc, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Al Shakar, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William C Koeppen, Broomfield, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Audley, Bellingham, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brad Chisholm, Truckee, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Allison Samon, West Hollywood, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—brenda Cummings, Closter, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arnold R. McGall Jr., Rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura Austan, Brattleboro, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sal Irizarry, Hollis, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Birdie Newborn, Santa Barbara, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Fountain, Newport Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anwar Lopez, Atlanta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Benson, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Birk, Ladera Ranch, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gabriel Sheets, Merced, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Byram Abbott, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bob Hamburg, Glenside, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—AE Houston, Cedar Grove, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Bisbee, Corvallis, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Kurzweil, Brooklyn, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alicia Deherrera, Los Lunas, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathy Miller, Long Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alex Zukas, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Bienefeld, Hooksett, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann DeVilbiss, Bloomington, IN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Johnson, Carson City, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Benedict Stork , Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Benjamin Martin, Wallingfo, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raina Barnes, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alys Hay, Windsor, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aia White-Podue, Long Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fred Rible, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—AM Warfield, Ponte Vedra, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Roth, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce England, Mountain View, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrey K Yeatts, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arnold Kotler, Paia, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brad Taylor, Iowa City, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Shea, Kingsburg, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Ashley, Park Rapids, MN

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Appenzeller, Bainbridge Island, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Connor, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lincoln Blake, Richmond, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Isenberg, Whitehall, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—P T, ann arbor, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep disparities in media ownership by
women and people of color. 3. The Commission must strengthen its rules to prevent companies from
using local news sharing agreements to circumvent ownership limits and provide less public interest
programming.
—Glenn Denison, North Plains, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Catherine Samuelson, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew King, morrisville, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Finger, Ocean City, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan Helms, Boston, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Row, Frederick, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stefan J Waldman, West Nyack , NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Clark, East helena, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Brown, Virginia Beach, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Mackay, Los Angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Masani McGee, Mount Pleasant , MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon I Gouwens, Fort Worth , TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Wiegert, Van Nuys, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne Nash, Newton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Reynolds, Boulder, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Pastor, Jamaica Plain, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ben Brausen, St. Louis Park, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Guillory, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Lai, Wilmette, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Ardolino, Cardiff by the Sea, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dave Byrne, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Higgins, Davis, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Jessica Theissen, Emeryville, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna L Walcott, city, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Thomsen, city, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Laufer, clinton Township, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Cary Thompson, Eugene, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ellen Coker, Fort Collins, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Sorkin, madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Managadze, Rockville, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Driggs, Phoenix, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Corshia, Plymouth, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arthur Smar, Oceanside, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deborah Goldsmith, Los Gatos, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dawn Storrud, Wytheville, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Bauer, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Anderson, Rolling Meadows, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Dziodzio, Limerick, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Angie Francis, PHILADELPHIA, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kristen Harbour, Baton Rouge, LA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Larson, Bremerton, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Gluck, Santa Monica,, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alex Christodoulides, Richmond Hill, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Garner, Reddick, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Winston, Talent, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cal Ebey, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward Wardak, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Everett morris, phoenix, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tony Strickland, Apex, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Lawler, Magalia, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eileen Kapetsky, Lelend, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Atkins, Mariposa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Betsy Harrison, Golden, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Cremer, La Center, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deborah Garfinkle, san francico, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Wrinn, Milford, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dee DeVille, Shakopee, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Danny Weaver, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dudley and Candace Campbell, Valley Glen, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregory Brown, pacifica, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Emily Wachowiak, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Rhodes, Simpsonville, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cody Williamson, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dlyn Fairfax, TUCSON, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert D. Solimeno Phd, Cincinnati, OH

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cassandra Leuthold, Mishawaka, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Forrest Hudspeth , Kalamazoo, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary bennett, bellingham, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ben Bryant, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Benjamin White, Jersey City, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deborah Burgett, Kingman, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Mohr, San Jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clayton Lloyd Lloyd, Anaheim, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christine Meredith, Mountain View, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Bauer, Silver Spring, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Rowe, Santa Rosa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Claressa Lee Guyette, El Paso, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harold Kimpel, memphis, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anya Martin, Decatur, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—M Skinner, Richmond, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Connie Stomper, Santa Monica, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Parisi, Chardon, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Bivins, Casselberry, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cassie Gleckler, Bainbridge Island, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Reid, Shoreline, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Kelber, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cynthia Bertrand Holub, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. alan drobnak, denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andre Jones, Fort Worth , TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Brown, Denver, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Edwards, Oakdale, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kristen Westhoven, Deerfield, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Signor, Fullerton, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Glenn Golden, Wilmette, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Geraldine Sargent, Berkley, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chaz Groves, Cambria, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Krueger, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Conor Tierney, Rye, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dana Ploof, New Salem, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Danaher, Charleston, SC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bart Trickel , Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard & eileen Heaning, No Massapequa, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Boris Dirnbach, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony D Albert, Corvallis, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cheryl Rawson, Ashland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bert Greenberg, san jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Moad, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Gillies, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Cochran, McKees Rocks, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward Ciaccio, Douglaston, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Laubhan, Booker, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony Little, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anita Simons, la jolla, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mrs. and Cregg McCullin, West Monroe, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eugene Esterly III, Allentown, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Chirls, new york, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph F. Miraglilo, San Antonio, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Silver, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J V Stills, Surprise, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Sonnichsen, Beaverton, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dianne PunKay, La Verne, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fabio Macchioni, santa fe, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
public service obligations. As the FCC reviews its ownership rules, I urge you to focus on
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission should not consider any rules that would further concentrate media
ownership. 2. The Commission’s review should address the deep and intractable disparities in
media ownership by women and people of color. 3. The Commission should strengthen its rules to
prevent companies from using local news sharing agreements to circumvent ownership limits and
provide less public interest programming.
—David Ellis, Silver Spring, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Manuel Rivera, nyc, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Noah Freedman, Carmel, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jacob Agatucci, Bend, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Knight, Altadena, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Victor Martinez, Bronx, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric B Johnson, Cottage Grove, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Todd Wyant, Kalamazoo, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Annette Blanchard, Little Rock, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Doug Kline, Somerville, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Leake, Kaneohe, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dana Lubow, Monrovia, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clarisel Gonzalez, Bronx, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Cumings, Silver Spring, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ellen Lubic, thosuand Oaks, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Woods, North Hollywood, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Kirshner, Baton Rouge, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arnold Roman, Nashville, TN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amelie Primeaux, Ocean Springs, MS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cindy Sundberg, Eden Prairie, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ariel Dougherty, Truth or Consequences,, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Camille Gilbert, Santa Barbara, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Derrick Teal , Farmington Hills, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Redwood, Overland Park, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Diamond, San Jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Fols, Newark, DE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Emma Squires, Irving, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Huddleston, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mrs. EILEEN BRZOZOWSKI, wilton, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joel H. Eizenstat, Comer, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Erway, South Pasadena, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Drosdeck, Middletown, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elaine Root, Edmond, OK
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—A S. Evans, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—gloria Gannaway, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Derek Durivage, Stevensville, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Felicity Devlin, Tacoma, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brenda Kennard, Berkeley, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Ryan, Sea Cliff, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bryan Garland, lake arrowhead, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Selig, Dallas, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charlotte Grillot, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Mitchell Jr, Schaumburg, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerome Alexander, Levittown, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lou Graziani, Lexington, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gavin Faulkner, Blacksburg, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Catherine Pries, Homewood, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Catherine Lugg, Belle Mead, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Cook, Oldsmar, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James O Doty, Lubbock, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim Hayes, El Cajon, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James H. H. Lampert, Fountain Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Giovanna Pompele, Miami, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Kennedy, fort collins, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gail Camhi, Novato, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. Ronald Reagan did away with Public Service Ad requirements so
his broadcast owner friends could sell more air time. Not a good idea for the common good. The
FCC did nothing. As the FCC reviews its ownership rules it must commit to strengthening our media
— and our democracy — by putting the public interest before corporate profit: 1. The Commission
must not consider any rules that would further concentrate media ownership. 2. The Commission’s
review must address the deep and intractable disparities in media ownership by women and people
of color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Jim Hanson, Winter Park, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Heivilin, Columbia, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Cataldo, islip terrace, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marcia Hofer, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Carman, Limerick, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eileen Kapetsky, leland, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ismet Kipchak , Long Island City, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ellen Kennelly, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gavin Wilson, Enumclaw, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Brown, Reno, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Doug de Boer, bolingbrook, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Lemieux, Newfields, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elliot Waring, Oakland, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Lemmon, Nederland, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Nichols, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cherie Connick, Crescent City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William G. Vinett, Nashville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Macdonald, Belgrade Lakes, ME
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Penny Blakeney, Ashland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Langevin, Running Springs, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jamie Dreimiller, Albany, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jodie Seaborn, Menomonie, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Jackson, Elk Grove, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Evan Hurd, Pacific Palisades, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Egolf, Indianapolis, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barry Flicker, Woodacre, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barrie Stebbings, Stinson Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Schroyer, Slayton, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael D, Halifax, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Ruggia, Alpine, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—A L, Avoca, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Greene, Palo Alto, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Farnham, riverside, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Callie Riley, Citrus Heights, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gavin Ostrom, Roseville, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kerry Brown, Chantilly, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen O'Brien, Westmont, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Donohoe, Vancouver, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathy Sharon, Guilford, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John P. Lynch, Lincoln, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Baron, chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Nimmo, Oklahoma City, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—RN Ian Anderson, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Schaible, Darlington, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Abernathy, Bell Buckle, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Plutschuck, Lakewood, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jon Eric Narum, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerry Oliver, Sylmar, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Richard Osborn, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Cronin, Somerville, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Jones, Venice, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Geneveive Salvato, Des Moines, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darla Haines, North Manchester, IN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeannette Mistretta, freehold, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Call, Kalispell, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jill Alo, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Glenn Mitchell, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barry Brukoff, Sausalito, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger haglund, Moorhead, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kenn Chandler, Mount Desert , ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Colman, Plainfield, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James R. Cook, Laredo, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Bass, Windham, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Goldie Barnett, Cambridge, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jon Dittmar, walkerton, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Rocco, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Knebel, Moorpark, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan Zawaski, Oakland, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Atkinson, Los Altos, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Plummer, woodbridge, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dave Brooks, Glenside, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sean Cooper, Federal Way, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Hunter, Redwood City, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Headland, Santa Ana, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Gajewski, Milwaukee, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Hlavna, elk grove village, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bonnie Furlong, Strasburg, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jo Green, El Cerrito, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eloise Marszalek, berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Lentz, chelsea, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kimberly Sickel, Laguna Niguel, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Merriweather, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonah Walker, Los Angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Goldsmith, Charleston, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elaine Young, Neptune, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jen Brooks, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Weichmann, Las Cruces, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carl Querfurth, Providence, RI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Adcock, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. The progress made by the FCC shows little difference for that
headed by you predesssor. Why is that ?
—John Mabey, san jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ansula Press, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Katherine Menges, Kansas City, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nate Jayne, Cheshire, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bob Layton, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher J Brassard, Fort Worth , TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fred Haertel, grove city, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynda J Harper, Vancouver, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerhard Bedding, Keene, NH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Phil Fischer, Alamo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martin Holsinger, Nashville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Thomas, Chapel Hill, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Williams, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission MUST NOT consider any rules that would further concentrate media
ownership. 2. The Commission’s review MUST address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission MUST strengthen its rules to
PREVENT companies from using local news sharing agreements to circumvent ownership limits and
provide less public interest programming.
—Jayne Chase, Marlborough, NH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James W Hadley, Orleans, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Doug Jambard-Sweet, Maumee, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Kipilman, portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen MacKay, Thornton, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Rice, Baltimore, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Campbell, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cisco Dilg, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Toni Schattauer, Kealakekua, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alex Chejlyk, North Port, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christian DiCanio, Berkeley, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leslie David, Reston, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Loren Lichty, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kelly McKnight, Paso Robles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mandi Houston, gresham, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kristina Thorpe, Redmond, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Morgan Hillan, Dallas, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. There HAS to be some sort of assurance/accountability that a
program billing itself as "news" actually contains fact-checked information, as free of biased
comments as possible, for an informed citizenry.
—Barbara Muehlhausen, Schaumburg, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Victoria Castle, Freeland, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Ames, Kirkland, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—K Siwek, Santa Ana, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Phillips, Richmond, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raymond Callahan, Ames, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Anderson, Novato, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martin J Clancy, Pittsburgh, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must work to ensure local
programming as much as possible. News sharing agreements circumvent local programming rules
and must be prevented. It really doesn't matter that media wants to consolidate. It's not in the public
interest. Please remember that.
—Janet Jordan, Olympia, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Corrie Bates, Forest Grove, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Maron, new york, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Bruzan, Arlington Heights, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Christner Jr., Cool, CA
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If we aren't going to tax the wealthiest people and industries, then we should at least eliminate
charitable donations to them. In exchange for using our airwaves for free, broadcasters are supposed
to provide programming that fulfills community needs. But too often they focus on maximizing their
profit margins while minimizing their obligation to serve the public. As the FCC reviews its ownership
rules it must commit to strengthening our media — and our democracy — by putting the public
interest before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—Payam Minoofar, Ventura, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hoshin Gupta, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Jackson, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Anthony, Fernandina Beach, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terry Angelli, Fairhaven, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Love, port jefferson, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Goldsmith, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alicia Duque, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Gunderman, Sunnyside, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Foster, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Alfaro, Princeton Junction, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Muzzall, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Garrett Murphy, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerry Hupe, Florissant, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Steele, MOUNTAIN GROVE, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kim Alarie, Rapid City, SD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tracy Lohr, Charleston, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—cHRIS Hardman, sAUSALITO, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary J Martin, St Charles, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dale Kooyman, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe Ewbank, Midland, TX

In exchange for using our public airwaves for free, broadcasters are supposed to provide
programming that fulfills community needs. But 99% of the time they focus on maximizing their profit
margins while minimizing their obligation to serve the public. As the FCC reviews its ownership rules
it must commit to strengthening our media — and our democracy — by putting the following
principals of public interest before corporate profit: A. The Commission must not consider any rules
that would further concentrate media ownership. B. The Commission’s review must address the
deep and intractable disparities in media ownership by women and people of color. C. The
Commission must strengthen its rules to prevent companies from using local news sharing
agreements to circumvent ownership limits and provide less public interest programming.
—Alan Wojtalik, Baltimore, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Needleman, Sebastopol, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Gudenrath , Austin, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Longhine, Perry, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jo-Anne Green, Roslindale, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joshua Leuthold, Mishawaka, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Chafin , Gahanna, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mrs. Amy Graham, swarthmore, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harriet C. McCleary, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gordon Gerbitz, Santa Barbara, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lorna Holmes, Hillsdale, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—cheryl Paulakonis, chapel hill, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Juan Berrios, Nashville, TN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—M Stanley, Wilmington, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Justin Kent, Miami, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ailsa Wu, Waltham, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Trochtenberg, St. Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hari Newmark, Fayetteville, AR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffrey L. Hill, JACKSONVILLE, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Davis, Gilbert, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Mathis, Menands, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Madelaine D. Lang, Miami, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charlene Nash, chattanooga, TN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kelsey Prescott, Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Tomlinson, Nashville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jolenn Darensbourg, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matt Larson, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michelle Murray, Boston, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julia Glahn, Urbana, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Goodrich, Cambridge, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Rosen, Ludlow, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Phillips, Gaithersburg, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jean Barish, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Glenn Swanson, Everett, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Tykulsker, Montclair, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julie McKEE, NYC, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jon Stirling, Redondo Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rene Klaassen, Los Angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Hawes, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Loren Madsen, Laytonville, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—JANICE Greenfield, St. Paul, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynn Fogus, Veneta, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—M M. MAtthews, Ann Arbor, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Lyons, Cincinnati, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Jaffe, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Bosch, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carla Tomino, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Hackney, Ann Arbor, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe Brenner, Owings Mills, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Pisarczyk, North Babylon, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Gilley, Dauphin Island, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe Kurtz, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicida Maerefat, Sugar Land, TX

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mathew Metcalf, Olympia, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harry A Farr, ONAWAY, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Avrunin, Amherst, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Kern, Oberlin, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Miller, Los Angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Mitchell, LA, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Loretta Martin, Nashville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynette McGee, Santa Rosa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Billie Stewart, bryan, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kent Mollohan, helena, MT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Broaddus, Oak Park , IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Turkalj, Willowick, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bunny Bornstein, Mountain View, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Hushagen, Stanwood, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Risseeuw, Tempe, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Jesse Gutierrez, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Musolino, Arlington Hts, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James McMahon, La Porte, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Delite Hawk, Wyomissing, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Todd Corbett, Umpqua, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael L. Mitchell, Swisher, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Murphy, Grand Blanc, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lori Kohlstaedt, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clayton Barbeau, San Jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan Richard Stanley, Anza, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Golden, San Clemente, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darren Fisher, Missoula, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Donahue, Baton Rouge, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Riley, quincy, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Lockett, seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Kasabian, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sylvia Lambert, Phillips, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lainie Covington, Asheville, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Morgan, Alameda, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Brauner, Ballwin, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Howard Levitsky, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Betsy Berlin, Silver Spring, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Oliver Kienzi, new york, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Emily Lubahn, Erie, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fabio Cecin, Hillsboro, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jebin Bruni, los angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joaquim Cerqueira, Mansfield, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lana Henson, Oklahoma City, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Madeline Harris, Redwood City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Miriam King, Minneapolis, MN

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Mauldin, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bobbie Knable, Brookline, MA

OCCUPY THE AIRWAVES FOR THE PEOPLE!! In exchange for using our airwaves for free,
broadcasters are supposed to provide programming that fulfills community needs. But too often they
focus on maximizing their profit margins while minimizing their obligation to serve the public. As the
FCC reviews its ownership rules it must commit to strengthening our media — and our democracy —
by putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Carl Propst-Dasilva, Garden Grove, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christine Spring, S.F., CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeannine Anderson, Olympia, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frank Fracasso, Greendell, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Libby J. Goldstein, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Cooke, Terrell, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lawrence Bernstein, Menlo Park, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Brake, Holland, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony Ordon, Tacoma, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregory Milbourne, Swarthmore, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Katherine Werner, Waitsfield, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Haltenhoff, Cambridge, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judy Kramer, chagrin falls, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. Television has become nothing more than a marketing tool to
promote goods and services, or a political or relgious point of view we don't want, don't trust, and
don't need. Isn't it about time someone stood up for the good people who are footing the bill, the tax
paying citizens of this country? As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon Hampton, Anaheim, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Billy Prendergast, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Rowland, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Zaboji, littleton, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peggy Hatfield, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Erickson, Columbus, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Miller, Newbury Park, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Philip Tonne, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tadhg Dolan, DARIEN, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul D Naylor Ph.D., Durham, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Coy, Houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Kholodenko, Demarest, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeanne Tierney, Pleasanton, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dominique Edmondson, Upper Marlboro, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerald D Goff, Albany, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Beverly Anne Bentley, Medford, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffrey G Thomas, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christine Erickson, Ann Arbor, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patzi Stewart, Centralia, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Carl Vasconcellos, Honolulu, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Richards, Santee, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arnold T. Schwab, Westminster, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nathan Rosen, Baltimore, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—V Alexander, Albuquerque, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara J Spiegelberg, Pequea, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Heidi Thomann Tewarson, Oberlin, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric R Mens, Arlington, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Russell James, North Andover, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Alcock, Thousand Oaks, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eleanor Beram, Cambridge, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shawn Heide, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Goodman, Belmont, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rick Myers, ashland, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cynthia Raha, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Stampor, Kalamazoo, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amanda Simondson, Williamsville, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harold Nemecheck, Battle Creek, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maurice Guertin, Magnolia, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Phillip Rosen, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—C Wittman, Amityville, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Clemson, Long Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Annabel Fogel, Oceanside, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael bitter, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Villa, Van Nuys, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Aman, Chalfont, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rakesh Chandranatha, Golden, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Manuel Daponte, San Juan, PR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Megan Anderson, Pittsburgh, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Hibbard, Otto, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Connie Thomas, Santa Barbara, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—R Schlagal, Boone, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Melton, Euless, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Michel, Mountain View, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Grigg, Houghton Lake, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Krantz, Hanover, IN

History does not go away. If this goes forward, your name will be associated with the proctice of
media consolidation. When future generations asl what happened to the public airways, we will
respond that they were Genachowski'd which is monololy by media companies. Or will
Genachowski'd stand for the opposite? Will the term mean to save the public airways for the public
from media monopolies? Truly only your actions will resolve this qurestion. We are watching and we
are not going to go away. In exchange for using our airwaves for free, broadcasters are supposed to
provide programming that fulfills community needs. But too often they focus on maximizing their
profit margins while minimizing their obligation to serve the public. As the FCC reviews its ownership
rules it must commit to strengthening our media — and our democracy — by putting the public
interest before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—B Davern, Shoreview, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Zimmerman, Tesuque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. It would be great, and quite novel, for a Federal agency to actually
serve the best interests of the American people. I hope yours are the hands to get this done. Thank
you, sir.
—Kent Butler, Lexington, SC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joshua Maizel, Red Bank, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gretchen Rumbaugh, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—D A Smith, minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lorin Cranford, Boiling Springs, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Koeller, Madison, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Rossetti , Haverhill, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Stop the consentration of information, and thus power, in the
hands of a few.
—M Harper, bedford, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Ward, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carolyn Brien, Walnut Creek , CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Chandler, Stratham, NH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Herron, Hartselle, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sally Matheson, Oak Island, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Robbie, Norwich, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Gazley, Eugene, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anjuli Kronheim, Santa Monica, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Supan, Moline, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Devitt, Bronx, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Marlowe, portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—N Lowry, l.a., CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Safr, Renton, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Justin Miller, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charlotte Brooker, maplewood, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dominic Tancredi, Garfield Heights, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Lenz, Leverett, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—marilyn and Lance Shreffler, Columbus, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chad Holmes, Tulsa, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr Ed Feraco, Old Mystic, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carolyn Stock, Maynard, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leah Simons, Bloomington, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald X Dulong Jr, Merrimack, NH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Herb Glahn, Harbor Springs, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joel Norvell, East Palo Alto , CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Laustrup, Hayward, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nelson Rodriguez, Davie, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ben Boyd, San Diego, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Bloomer, deerfield beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter J. Giannini, Lincoln, NE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Ross, Rio Nido, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Slaybaugh, fresno, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan Gilbert, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Floyd, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandra L. Herndon, Shelton, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Oshyan Greene, Santa Rosa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dorothy Burgess, Bellingham, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Paul Giles, Dallas, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Ranghelli, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Baumer, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Reed, Ashland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dhyana McCraig, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane Blanchard, Sarasota, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Rupert , Crystal, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dustin Hanna, Lexington, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Martel, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Ellen Kirshbaum
—Ellen Kirshbaum, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Marsh, Bothell, WA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Hale, Benicia, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elisa DeBoer, Ballwin, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Silvey, Seminole, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Henriette Lieb, pipersville, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Magesh Jayapandian, San Jose, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Katherine Cantrell, Studio City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brandon van Vliet, st. paul, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kirk & Ann Jacobs, Laramie, WY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Rasche, Orlando, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kenneth and Penny Bruce, Shorewood, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Majd Yawar, carlsbad, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Lachmann, Albany, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hannah Hoar de Galvan, Boston, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dia SmithRedman, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Lawson, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael D. Lowe, williston, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Thompson, Lorain, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Monika Jones, St Petersburg, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Katherine Hoover, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Herman, merion, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hartson Doak, Pearl City, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Dole, North Hills, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Dickinson, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Nissen, Hollywood, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Campbell, Findlay, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Hansen, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Carlton, Bloomington, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Huckabone, Bozeman, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura Overmann, Burlingame, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Somers, San Carlos, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Steding, Ann Arbor, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna L Dale, Richmond Heights, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Stockton, Bothell, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ian Gallagher, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hans Krause, Houston, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pam Spritzer, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—P Henry, Stoneham, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Sperry, lancaster, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Camp, Winooski, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Rogas, Brattleboro, VT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kimberly Burgess, Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Felicia Mednick, Amherst, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Palermo, South Bend, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Grillo , Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Cassaro, LOUISVILLE, KY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Smith, Fridley, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald Gies, Pleasant Hill , CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Otterberg, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James P. Morse, Bagdad, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas Schorling, Visalia, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ilene Beninson, Berkley, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robin Lorentzen, Caldwell, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bernie Zelazny, Alpine, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Eagan, Lambertville, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Betsey Norton, Cave Junction, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Ahlstrom, Jackson, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Tierney, Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Shelley, Hoboken, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Johnson, Eugene, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Morone, Morris, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nansi Weil, Sebastopol, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ralph Kantrowitz, Fairfield, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ahmed El-Maddah, Fairfax, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Devine, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Surwillo, Los Angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Orlow, Ridgefield, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gay Kramer-Dodd, Eugene, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Ennor, castle rock, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Ellis, bloomington, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James J. Brooks, Park City, UT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Franza, St. James, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Rodriguez, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alonso Duralde, West Hollywood, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darren Redman, North St Paul , MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jose Gonzalez, North Arlington, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sangpo Dorje, new york, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bentley Davis, Wyoming, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jenny Zoss, Brooklyn Park, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Lin, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—D Carino, Boise, ID
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Wojtusik, Ballston Spa, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Stroud, Clearlake, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane Cassi, Nesconset, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregory Frost, Merion Station, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rafael Zambrana, Houston, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe Sanders, Rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicholas Heikkila, Greenfield, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Benjamin Lambert, bloomfield hills, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Dexter McBride, Boise, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tino Dai, Arlington, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Tarkenton, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Spencer, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe Costa, Cleveland, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sterling Showers, york, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Flynn, San Jose, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerson Costa da Ramos, Buena Park, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Simock , new york, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Niemann, Niantic, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John K Hughes, Basking Ridge, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Timothy McCormack, Waimanalo, HI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hank Bromley, Savannah, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Justin Rasmussen, Crystal, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Theodore A Romanosky, N. Kingstown, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hazel Dawkins, Greenfield, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne McPeak, Brooklyn, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Duong, Highlands Ranch, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michaela Roessner-Herman, Tehachapi, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Wilson, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rhonda Lieberman, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J Rice, Ridgefield, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sara E. Keyes, Nashville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kamran Saeedi, Tehran, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Elkevizth, Ashland, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cody Bryan, University Place, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael McIrvin, Cheyenne, WY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nick Robb, gallatin, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—David S. Greenberg, Highland Park, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sonata Polanco, Encino, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—D Corum, durham, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Louis San-Milan, Hollywood, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kenneth Kronenberg, Cambridge, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Grace Weston, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lauren Wyckoff, El Segundo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Stuart, Bow, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Levine, Astoria, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maddy Hutter, Nevada City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Duncan, denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Monica Sanchez, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Palmer, Walnut Creek , CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony Trupiano, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken-Donna Bubb, Spokane, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Penelope Fetsch, El Cerrito, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gordon Pettey, Hattiesburg, MS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael J. Lambert, Mahomet, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert D'Alonzo, Rockford, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bradford Williams, Wellfleet, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harlan Lebo, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Koda, Ridgefield, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael C. Spradlin, San Antonio, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Travis Holland, Salemburg, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sarah Grisham, Los Ranchos, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Josh Levy, Florence, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lauren C. Teffeau, Albquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Austin Heisch, Willow Park, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lou Zad, San Francisco, CA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lya Guerra, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Byron West, Saint Petersburg, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharman Strand, Redondo Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mitzi Buchanan, San Jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandra Massa, Port Washington, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Ross, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Quattlebaum, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Teddy Sedlmayr, vero, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Neal, Summersville, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dino Romano, Gorham, ME
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pamela Idol, Rocklin, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Suzanne e. Rogan, Middleton, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Catherine Martin, Somerville, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Kane, Mesa, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pamela Osowski, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Domingo Hermosillo, Kent, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pamela VourosCallahan, Granger, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Lebert, Brighton, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Cho, Elmhurst, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carolyn Winkler, Portland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregory Bradford, Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marilyn Anema, westminster, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pat Cahill Watson, East Bridgewater, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne Grady, Golden, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cris Faget, SEATTLE, WA
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Although most of this letter is crafted by a professional organization, I wanted to tell you that I feel
very strongly about the topics it covers. In exchange for using our airwaves for free, broadcasters are
supposed to provide programming that fulfills community needs. But too often they focus on
maximizing their profit margins while minimizing their obligation to serve the public. As the FCC
reviews its ownership rules it must commit to strengthening our media — and our democracy — by
putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming. I urge you to consider the
incredible change you can have on our country's future by slowing and even turning back the
ongoing erosion of the American dream. This is perhaps the most noble, patriotic and heroic thing an
American can do, and it is within your power.
—Jeff Lester, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. 11649 N. Shore #11, Reston, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edmund Weisberg, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mrs. Nancy Yanney, Isle of Palms, SC

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Robert Miles, W. Palm Bch.,, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deanna McCabe, Norfolk, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—d Cole, Carmel By the Sea, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicholas Karavatos, San Clemente, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Murray, Poughkeepsie, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laurel Becker, Boulder Creek, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Reel, PACIFIC GROVE, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim Judd, glen allen, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Meyer, stacy, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Horace Randall Smith, Austin, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Molder, Newberry, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol W Faris, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. ESPECIALLY: COMMERCIAL OVER-THE-AIR
BROADCASTERS DO NOT SERVE THE REAL INTERESTS OF THE POOR OR THE ELDERLY
BECAUSE OF LACK OF ADVERTISER INTEREST. THIS IS AN ABSOLUTE NECESSITY IF MEDIA IS
TO CLAIM THAT IT SERVES IN THE "PUBLIC" INTEREST - THAT MEANS ALL OF US!
—Gerald Davey, San Antonio, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Phyllis Gottlieb, Los Angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. As a condition of any broadcast permit renewal, during federal
elections a portion of airtime must be allocated for candidate campaign use, without cost, in the
public interest of the democratic election process.
—David L. Keeler, Santee, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Suzanne Parker, Forest Hills, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kristen Norton, Placentia, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Van Wey, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Stotts, Fort Collins, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Penny Fitzgerald, Cambria, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julie Thomas, Bloomington, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. I can remember when people from the community were given free time to
air their opinions on local tv and someone else could then rebut .But now they focus on maximizing
their profit margins while minimizing their obligation to serve the public. As the FCC reviews its
ownership rules it must commit to strengthening our media — and our democracy — by putting the
public interest before corporate profit: 1. The Commission must not consider any rules that would
further concentrate media ownership. 2. The Commission’s review must address the deep and
intractable disparities in media ownership by women and people of color. 3. The Commission must
strengthen its rules to prevent companies from using local news sharing agreements to circumvent
ownership limits and provide less public interest programming.
—Jean A. Blackwood, Columbia, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lacey kammerer, Fresno, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Weinstein, Elkins Park, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick McCann, Upper Darby, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald Cajka, Lockport, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christina Maris, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Yahn, Eagan, MN

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ross Wrede, Beaverton, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marylou Hadditt, Sebastopol, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. The Commission must also insist on reinstating the "Fairness
Doctrine" so that opposing viewpoints get a fair hearing - and not just Right Wing Corporate
Interests!
—Tim & Tammy Liebe, Syracuse, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Cody Wilson, Pocahontas, AR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Doug Wilson, Eugene, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roberta Rudiger, Spooner, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Oscar Cabrera, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Lowry, Johnstown, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Harry Larche, Minneapolis, MN

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sean Cherry, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Joseph Rogers, Williamsburg, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—AL Hern, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nick Collins, Surprise, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aaron Hills, Newburgh, IN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dwane Durant, Las Vegas, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Miriam Iverson, Phoenix, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Selbin, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John OToole, Hoboken, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jesse Grout, Stamford, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Morris, Westlake, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Luc Bergeron, Scarborough, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Eagle, St. Helens, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Samuel Bryce David, Lakeland, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dean Van Eimeren, PVE, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Basta, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Burns, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Seakwood, New Lebanon, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Al Fritsch, Ravenna, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Es Schloss, NY, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martin Weiner, State College, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerome Gillis, Happy Valley, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Rothrock, Satellite Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann Egerton, Cockeysville, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Lambert, Roseville, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Szyld, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Mulkey, Glendale, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William C Munce, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Murphy, Poplar Bluff, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Briony Grindlinger, Altadena, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Lowe, Deltona, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Twyla Meyer, Pomona, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Perrott, Beaverton, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fran Parker, Dendron, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Flame Schon, Santa Fe, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Bourassa, Fair Oaks, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jenaro Rodriguez, Hastings, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eileen Hale, Grass Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harriet Gleaton, Bartlesville, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim Siner, bloomington, IN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wilma Scott, Detroit, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim May, Fort Myers, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Caitlain Theakston, Fort Wayne, IN

Please, give us a reason to work for President Obama's re-election! In exchange for using our
airwaves for free, broadcasters are supposed to provide programming that fulfills community needs.
But too often they focus on maximizing their profit margins while minimizing their obligation to serve
the public. As the FCC reviews its ownership rules it must commit to strengthening our media — and
our democracy — by putting the public interest before corporate profit: 1. The Commission must not
consider any rules that would further concentrate media ownership. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
PLEASE GIVE US A REASON TO WORK FOR PRESIDENT OBAMA'S RE-ELECTION!
—David Clennon, Santa Monica, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John and Evelyn Gaspar, Lancaster, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Alexander, Hyattsville, MD

I stand with SaveTheNews.org in calling for you to consider the following points in looking at
broadcast policy: 1. The Commission must not consider any rules that would further concentrate
media ownership. 2. The Commission’s review must address the deep and intractable disparities in
media ownership by women and people of color. 3. The Commission must strengthen its rules to
prevent companies from using local news sharing agreements to circumvent ownership limits and
provide less public interest programming.
—Maggie Wineburgh-Freed, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Marusic, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elona Easton, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Roy Hovland, Denver, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John T Hazuka, Berlin, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Warner Onstine, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Heather Henderson, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward Cerullo, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Federico Carbonell, Clarksville, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Endres, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet Coster, Aptos, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Peri , Alexandria, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott von Brandt , Milpitas, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann H. Wilson, Shelburne Falls, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tena McCoy, Port Orchard, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jamie Seiffer, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stefan Grabowski, Jamaica Plain, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Craig Person, Fairport, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim Grady, Riverside, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sally Williams, Hiram, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cotton Coslett, Claremont, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom RuBane, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Hammermeister, Granada Hills, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Carl Asbury, Livermore, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ted Kisiel, Erie, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Dutky, Bremerton, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Moran, Reston, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terrence Yelmene, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Spencer Adams, LOS ANGELES, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shelley Siegel, Santa Monica, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wiley Ross, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Greenfelder, herndon, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Slark, Dana Point, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adrienne Ochis, kure beach, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brandon Z. Wilder, Olympia, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Swem, dayton, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Guinn, Edmonds, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Letitia Grimes, Ojai, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gordon Flett, Vancouver,
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Taylor, Huntington, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas A Budd, Eugene, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony E. Clapper, brighton, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerald Oefelein, Roanoke, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bonnie Hildebrand, hillsboro, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Ortmann, Saint Charles, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Samuel Greene, Spring Green, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hly Hly, Grand Blanc, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alice Neuhauser, Manhattan Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terry Wall, Tyler, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynda Hall, Westerville, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andy Finneran, randolph, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sami Ibrahim, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Ricco, ridgewood, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—LD Hieber Jr., Chelsea, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Zach Hanson, Wilmington, DE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Craig Walker, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harriet Smartt , Isle of Palms, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard S. Dellinger, Lancaster, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Rosenthal, Colorado Springs, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Weaver, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lowell Premer, K.C., MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Engerman, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Max Will, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Guise, Los Angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vincent Latham, Miami, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ryan Wallace, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—S M. Bonante, White Oak, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Gordon, Maurertown, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paulette Tansey, san diego, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karl M. Levin, Canoga Park,, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet Pulvermacher, Middleton, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Danielle Dawn Splawski, Simi Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Gibbs, Spring, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Halloran, portland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Victoria Smith, Grantham, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Kaminsky, Stamford, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joel Goldberg, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Dingus, Bratenahl, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martha Lueg, McAllen, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Tilley, Rogue River, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sonmez Sahutoglu, Sylvania, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. It is probably too late to ever see the likes of Edward R. Murrow or
Walter Cronkite again, but the corporate oligarchy must be stopped now before our democracy is
lost forever!
—George Cunha, San Rafael, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—RIchard Fournier, Piermont, NH

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffrey Schuyler, Virginia Beach, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lucas Goughnour, Vancouver, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Steve Steffens, Memphis, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Johnson, Albany, CA

It's time to force those making money, by way of the public's airwaves, to return to the original
concept of public service programming. In exchange for using our airwaves for free, broadcasters
are supposed to provide programming that fulfills community needs. But too often they focus on
maximizing their profit margins while minimizing their obligation to serve the public. As the FCC
reviews its ownership rules it must commit to strengthening our media — and our democracy — by
putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Wayne Foote, Smithtown, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tyren McGruder, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roshni Koshy, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darynne Jessler, valley village, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jenna Matheny, New Orleans, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James William Rauh, santa clara, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald B. ELliott, Boca Raton, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William D. Prystauk, Easton, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Jane Emley, Richmond, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Patricia Cooper, Lexington, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roselyn Farren, Sharon, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roberta Fox, Newton Centre, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Lemrise, Cary, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ray Bushbaum, Fremont, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hollie Conley, Accord, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maria Ramirez, Los Angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Mandler, Southfield, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bright M. Dornblaser, edina, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alexandra Curran, Newport News, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cathy Bertinuson, South Deerfield, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harold Hicks, Fort Scott , KS
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Emin Kuliyev, Germantown, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Hughes, Dayton, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Mackett, Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ren Kris, Norfolk, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew P Carpenter, Pine, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nance Nicholls, Davenport, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Dicken, cumberland, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ravi Shah, los angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don White, Houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Philip B Gerrard, Oakland, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Howard Condyles, Mahopac, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—ElvaKatheryn Beckel, Indio, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Thrasher, Bakersfield, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicole bourdon, Florence, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerri Lafeber, Ann Arbor, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Scott, Scio, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J Wernet, chico, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clifton Power, Belfast, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Linn, CoralSprings, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—V Logan, Houston, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Sweeney, long beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matt Hunziker, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Champagne, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Iris Meltzer, Kent, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Ellen Gill, Stoughton, MA
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PROMOTE FAIRNESS, FREEDOM, JUSTICE, PEACE, HUMANITY, PRODUCTIVITY, WELL-BEING
OF GENERAL PUBLIC. RESOLVE SOCIO- POLITICAL ISSUES, BALANCING BUDGET. OPPOSE
SO CALLED "FAIR ELECTION ACT" PUBLIC FINANCE MATCHING SMALL DONORS FUND- DO
MORE HARM THAN GOOD, RESOUCES BENEFIT "BAD GUYS" AS USUAL. TASKS: TOP
PRIORITIES: Society in vicious cycles as in need of revolution, we MUST act: (1). Prosecute,
eliminate “MURDER- fraud- crime- injustice networks”= cruel tyranny= robbery machine = ROBBER-
ISM; destroying essences of democracy, capitalism; continuing, on-going; relaying, penetrating every
segment of our lives (inc. civic non- profit organizations); expanding here domestically to overseas-
foreign countries; with threat, coercion, victimization, deprivation, discrimination; unjust practices,
manipulation, influence; bad legislative bills; unjust hidden agenda with false/ misleading excuses
(inc. private- public partnership, economic development, housing, school construction, transportation,
abandonment of properties, maintenance of “paper roads”, nonsense grants, programs; …,
whatever) to benefit/ facilitate “MURDER-fraud- crime- injustice networks” (inc. officials, judges,
developers, lawyers, employees, etc.); expand further unjust operation; endless unlawful- immoral
acts; rob/destruct resources (rights, land, properties, home, buildings, assets, accounts, income,
pension, documents, evidences; public, private; business, civic, political); frivolous litigation, levies,
foreclosures, garnishment, guardianship, power of attorney; improper processing of complaints,
procedures, proceedings, docketing, bookkeeping, accounting; cause vicious cycles: socio- political-
election-media- budget- legislative- system problems; civil-human rights backwards; people-slave.
Examples of problems are provided below: ** (2). Restore: principle, fairness, cost-effectiveness,
accountability, reliability, capability; fair election, justice, peace (including civic, non-profit
organizations), “check and balance”; Restore: TRUE essence of democracy, fair election process;
easy access to government, files, records, transcripts; not unjustly manipulated, influenced, misled by
wrong person, information, or “official misconduct- government gang- fraud- crime- injustice
networks” = serious causes of socio- political – election –media- budget- legislative problems, which
destroy people, families, society, peace, justice, democracy. Based on merits, justification; NO double
standards, improper processing of complaints, procedures, proceedings; falsification, false records,
tampering of evidence, data; harassment, intimidation (complainant, witnesses); false charges,
citation, bond, imprisonment; disparities and improper treatments, etc.; abuse of laws, power,
authorities. (3). Promote democracy, fair election, quality, competition, people input (policies, issues,
officials, judges); televise public hearings, citizen/candidate forum/debate; maintain, disseminate
meaningful accurate information, records, capability, reasoning, good sense of justice, public
interest, endurance. Objective screening by meaningful rigorous examinations, evaluations for
quality, capability, endurance and public interest. * To capture extended serious problems of
“MURDER-fraud- crime- injustice networks” with official misconduct- government gang, please
incorporate the following: (A). complaints/ cases: administrative and judicial levels; (B) frequent
testimonies before government bodies, official, legislators, law enforcement, committees, public
hearings; local – federal; (C) spin-off complaints, improper processing of complaints, procedures,
proceedings, accounting, bookkeeping, docketing, etc.; (D) Candidate statements, see Webs and
archives. Urge to re-open and investigate Congress.org, DNet (by League of Women Voters), links,
etc.; (E) complaints and reports to police, law enforcement, consumer affairs, other
authorities/agencies against “fraud- crime- injustice networks”; (F). Numerous TV programs on social
issues (Dr. Lih Young: producer, host, speaker). (G). Frequent recommendations/petitions to officials,
agencies, law enforcement, local - federal; as individuals or with civic organizations. ** EXAMPLES
OF PROBLEMS - “MURDER- FRAUD- CRIME- INJUSTICE NETWORKS”- with official misconduct,
government gang- endless unlawful immoral acts: (A): OPM, IRS, DHHS, SSA, DOJ, FBI, DOD,
USDA, DOC, USCIS (US citizens/ neutralization services), custom services, various agencies, law
enforcement; 3 branches, local – federal- global; National Park Service (Prettyman?), Library of
Congress (Neil Gladd); many financial/brokerage/ accounting/ bill-payment processing/ collection
institutions/agencies; insurance, car related businesses, utilities…, more; dealers Lakeforest
Oldsmobile; phone/utilities/cable, judges, legal/court personnel, detective/ process server/
impersonators, with phony names, or would not provide names even in the court cases
(Complainant could not get access to court files; could not even make copies); Leslie Gradet,
Tamera Jones, William D Roessler; Offices of Treasury, Comptroller, Attorney Gneral: Joel
Jacob/Jacobson, Gail Malle-Davis, Sylvia J. Brokos, Mary Hawse, Linda Tanton, Gerald Langbaum,
John Barry, Pamela Porter, Leo F. Partridge, Mark Vulcan, Jamis Riley, James Britt, Audrey Thomas,
Jeanne Lippy, Jesse Rosenburger, Ralph Lepson; transcribers Margaret Bauer, Senators: Walter
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Jeanne Lippy, Jesse Rosenburger, Ralph Lepson; transcribers Margaret Bauer, Senators: Walter
Baker, Barbara Hoffman, Thomas Middleton, Trooper: Marty Sealey, Vincent Mass, State Election
Board Ross Goldstein; Maryland DOEd Susan Page, Barbara Smith(?), SSA employees and
supervisors (especially in Rockville, Md), and Bullivant (?, probably in N. J.; or other states).
Lobbysts/ municipal attorneys/lawyers/affiliates, Paul Glasgow, David Venable, Joseph Stoltz, Jr.,
Barry Gordon, Stephen Perouka, David Steinberg, Wolpoff & Abramson, Richard D. Mirsky,
Poppleton, Garrett & Polott, P.C., accountant Hilda K. Matijevic; Marc Sliffman (Silver Spring,
Wheaton area), Samuel White and his law firm and lawyers Shawn Bartley, Daniel Pesachowitz,
Laura Jolly (phony person, named as "substitute trustee", but can never be found or contacted even
through official agencies); many court personnel and judges (District Court – Court of Special
Appeals). Court Auditor Robert Romero. State, county health services organizations/ agencies,
Department of Health and Human Services, Montgomery County Crisis Center, Jean Burgess (white,
female), Marsha Aaron; Department of Aging; Adult Protective Services, Sherry Davis, Suzanne Lord
(?), Odick Esq., Bonnie Klem, etc.; Suburban Hospital, physicians, emergency staff; social worker
Jody Crecensi (?), case manager Patricia Grafferty (?), Robert Rothstein, M. D. (?), Tipp Woodward;
Manor- Care in Potomac Maryland: Cheryl Paulson (?, administrator) and nurses, etc.; forensic
services, Maryland Department of Health and Mental Hygiene: Jolie Smith; numerous psychologists,
psychiatrists, social workers, etc.: Potomac Ridge Steven Israel, Collin, Gabriel (?); social worker
Tracy Lewit; Springfield Hospital Center: forensic services, Kevin Knight, Dr. Valadez (refused to give
full name, despite repeated requests); Carla Craville, Francoise Reynolds, Roxanne Heyman, Amy
True; Judges James Sasfield, Gary Crawford, Cheryl McCally, etc., prosecutors/government
attorneys, e.g., John McCarthy, Nunylny (?), Peter Mitchell (Montgomery County Office of Human
Rights); District Court Commission (Rockville, Md) M. Dickerson; Court Personnel T.M. (only initials,
no full name available); many judges, clerk of the courts (Jeffrey Ward, Loretta Knight, Bettie Skelton,
Molly Rhul, etc.), other court personnel, various counties, states; local – federal; law enforcement,
FBI; police e.g., in Rockville, Md. Sgt. Cowell (first name not available), C.P. Sadleson; officer Davis
(MCPD); Denis Lewis (Baltimore County); sheriff: R. Lewis (Female, White, Montgomery Countym
Md.), K. Naff (white, male, Montgomery County, Md); fire and rescues (abuse, even no fire;
conspiracy). (B): The problems are interrelated horizontally and vertically, among all issues, local-
global. Clerks of the Circuit Court (Montgomery County, Md.) Loretta Knight, Bettie Skelton, Molly
Rhul; District Court Clerk Jeffrey Ward, Administrative Judge Cornelius Vaughey, Sheriff Elliot
Tolbert, etc. government attorney John McCarthy, Kristen Bender, court personnel, attorneys (public,
private), law enforcement (FBI, sheriff, police, fire/rescue, etc., contractors) are part of the “:fraud-
crime- networks: with spying, surveillance, harassment, unlawful search, stealing, robbery, injuries;
false arrest, imprisonment, citation, trespass, testimony; withholding witnesses; destroy information,
documents, evidence, etc. ( C). False/ unjust/ frivolous levies, liens, garnishment, guardianship,
power of attorneys, foreclosure, tenant-hold-over- eviction, etc. Thousands of cases are pending in
the court systems for years or even decades; believed to be filed by “fraud- crime- networks” to
victimize people; without due process, proper services, proceedings; cause homelessness, poverty;
not because of the problems of homeowners/citizens, but because of unjust judicial/court/legal
personnel, court auditor Robert Romero as part of “official misconduct- government gang- fraud-
crime- injustice networks”. Judges (unjust, irresponsible, judicially disabled) include Warren
Donohue, John Debelius, Durk Thumpson, Ann Harrington, Louise Scrivener, Lawrence De Beard,
Eric Johnson, James McKenna; District Judge Gary Everngam, Judge Gary Crawford; court
personnel/ sheriff, attorneys, affiliated law firms; Sheriffs Earnest Turner, R. Lewis, K. Naff, etc. (E).
Problems of privatization, irresponsibility, disabilities of government attorneys and
judicial/legal/court personnel are very serious, expanding, local- nationwide- global; exporting
injustice overseas; Rockville city, Montgomery County, Maryland state; New Jersey Monmouth
County, Judge Robert McLeod (private attorney), Judge Patricia Bueno Cleary, Prosecutor (private
attorney) Patrick Healy, police David D’Arcy. (F) Other people committed, conspired with police and
fraud- crime- networks: Private attorneys: Robert McCarthy (Bethesda, Md.), Olivia Cammack (Silver
Spring, Md.), David Slacker (Bethesda Md.); Ria Rochvarg (assigned as legal assistance provider to
certain counties by Md. Department of Health and Mental Highgiene, but she went around the state
for various abuses with Sherry Davis, Police Davis, etc. attorneys (public and private), Timonthy
Adelman, Esq., (?) and law firms Adelman, Sheff and Smith(?, in Annapolis, Md), Robert McCarthy,
Suburban Hospital, etc. Landlord/ landladies e.g., Jiewen Tan (Rockville, Md.) and Chia Yao
(Gaithersburg, Md.) had been unjustly influenced/ conspired. In exchange for using our airwaves for
free, broadcasters are supposed to provide programming that fulfills community needs. But too often
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free, broadcasters are supposed to provide programming that fulfills community needs. But too often
they focus on maximizing their profit margins while minimizing their obligation to serve the public. As
the FCC reviews its ownership rules it must commit to strengthening our media — and our
democracy — by putting the public interest before corporate profit: 1. The Commission must not
consider any rules that would further concentrate media ownership. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Dr Lih Young, rockville, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Seth Carr, signal hill, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dylan Stoker, Woodland Hills, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charlotte Lundemo, Jackson, MS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frank Samperi , Marblehead, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—L Palmer Foret, Washington, DC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Tarik Najeddine, Astoria, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George M. Lewis, Los Osos, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Humphrey, Skokie, IL
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Institute a fee on "for-profit" broadcasters to fund "not-for profit" broadcasters and then you can
remove the community needs requirement and fulfill the mission of the FCC to ensure the public
benefits from the use of our the airwaves. In exchange for using our airwaves for free, broadcasters
are supposed to provide programming that fulfills community needs. But too often they focus on
maximizing their profit margins while minimizing their obligation to serve the public. As the FCC
reviews its ownership rules it must commit to strengthening our media — and our democracy — by
putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Christopher Frick, portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kenneth Koerner, Bishop, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chezna Warner, Lindsborg, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—V Reinhart, Dewey, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Weigert, Grafton, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Trish Stevens, Troy, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Beverly Gaye "SilverBee" Scofield, Knoxville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Bushnell, Sunnyvale, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicholas Zizelis, Bayside, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jill Howe-Vercos, Venice, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Max Mangel, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bari Winter, Reseda, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Evan Mack, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charley Wittman, Allentown, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Spiezio, Clearlake, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pamila Payne, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dana Allen, Corvallis, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Sodrel, New Albany, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Franey, spokane, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Debra Petersen, Clinton, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Goodwin, Hollywood, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rob Beemer, Sherman Oaks, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Scully, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tracey Swanson, s, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael McClennen, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tracy Lynch, ny, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Philip Heath, Plano, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Todd Marquart, Dallas, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terry Vollmer, Maplewood, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Colangelo , Glendale, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—T Koshy, Coppell, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—S Thompson, los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clifford Salyer II, Abingdon, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Jenkins, Boise, ID
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Kuhn, san diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barry Cheevers, lak forest , CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adam middagh, Worthington, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Boris Mindzak, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon Larson, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Ferry, Pacifica, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edwin Britt, Mt. Washington, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Bernard, rochester, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Constance Lewis, Charleston, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerry Cecere, Folsom, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Healy, Penfield, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. DEMOCRACY IS DEAD. GREED KILLED IT.
—Don Richardson, Brevard, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—MaryAnne DellaFera, Estes Park, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Evelyn, Cincinnati, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hali Hammer, Berkeley, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Bogoff, Mill Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Josh Moody, Bothell, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Gomel, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ben Uhing, Palm Bay, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shawne Major, opelousas, LA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Cinnamon, Lexington, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Jones, Las Cruces, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. The practice of political "tilting" comes into play when
administrators interpret regulations and act to help corporatism instead of sticking to help for the
general public. Tilting has got to STOP!
—Paul L. Richey, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julie Cox, Minneapolis, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony Cox, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Philip Fregeau, Longmeadow, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joanne Fetting, whitefish bay, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Taimoor Qureshi, Silver Spring, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Yasiu Kruszynski, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gabriel Newton, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Catherine Squires, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sarah Hafer, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Bartholet, Shoreline, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Furlan, Bolingbrook, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Brown, keansburg, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—RE Barnes, Ft LAuderdale , FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Bebout, Phoenix, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joel Rodriguez, Grand Prairie, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sterling Robison, Cottonwood Heights, UT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frank Deras Jr., Napa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerald Ottone, Milwaukee, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mandeep Sharma, Hamilton sq, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dave Murphy, Clear Lake, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Meg Gilman, portsmouth, NH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kim Hansen, Studio City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Suzanne Lane, San Antonio, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Rutkowski , Topeka, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Louis Burklow, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin J, Rockford, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jack Jones, Saint Paul , MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Toby Levin, Oak Island, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hans Reichenbach, York, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms Karen Kay Angel, Phoenix, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Giovanni Garcia, Sunnyside, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Scull, Muskegon, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony A Capobianco, Bethel Park, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Voigts Carol Voigts, Wellston, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris MacGregor, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maria Hughes, Philadelphia, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kenneth Smith, Webb City, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Szot, Auburn, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cheryl Osborn, conesville, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bert Hoff , Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Geri Mason, Port Charlotte , FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Shipsky, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Hill, IOWA CITY, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynn Crisci, Boston, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Mack, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerry Cassel, Wellington, KS
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony Lord, Orangevale, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Lehnert, Ashland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger Pritchard, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas A LaPerre Jr, San Mateo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gaylord Holder, Philadelphia, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Lopez, Mountain View, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Neil Mintz, Preston, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matt Plachecki , St. Cloud, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bret Polish , los angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shari Norton, Phoenix, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Debra Braddock, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—JAB Wilson, Destin, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Craig Buzzart, Key west, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elbert Hooper, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Phillips, Medford, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. http://GadgetsGo.com
—Ross Kelsonpetit, Miami Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adam Barnes, Blacksburg, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom E King, Lexington, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Fredrikson, Bellingham, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kim Hansen, Studio City, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Davis, Longview, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Penny Derleth, Deer Park, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deborah Elsas, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clay Newton, Napa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Dorame, Long Beach, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Griffith, Honolulu, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Pacia, Rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul M Rakoczy, Wood Village, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marjorie Rooney, Irvine, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fidel S. Arbolaez, Lakeland, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susaan Aram, Laguna Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leona Klerer, Stamford, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Rosas, Georgetown, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dolores Burdick, Kenosha, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Pray, Washington, DC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Mooney, Palmyra, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—B Sherwin, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Lunger, philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim Mensch, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John O'Brien, Tujunga, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Norris, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Rimi, Wantagh, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julie Amato, Studio City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Merle W. Turnage, Pensacola, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Trix Niernberger, Petersburgh, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas Lee, Wappingers Falls, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Melissa Ambrose, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim OBrien, TRUCKEE, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thierry Willner, Kanab, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Rosenthal, Phoenix, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Quida Jacobs, Miami Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lea Miner, Homer, AK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tess Oliver, Cambridge, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Heather Platt, Waltham, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Gay, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy K. Edmonson, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roy Gonzalez, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mat Wietecha, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Terhune, Colorado Springs, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jacob Knotts, Lancaster, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kaitlyn Gaschnig, Stratford, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—S logan, Miami, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sue Shulman, prospect hts, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Isaacson, Middletown, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Lind, Jacksonville, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Korby Siamis, Pacific Palisades, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—B W. Jaster, Dallas, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Salskov, Bellevue, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Colleen Carter, Canyon Country, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Montgomery, Pottstown, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charlene Mingus, Lexington, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cheriel Jensen, Saratoga, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matt Buetow, Downing, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen John Barcay, Burnsville, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julie L Salvatore, Chuckey, TN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Joseph Schaaf, Bennington, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John P. O'Grady, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Philip Molloy, Newton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Philip J Dennany, Indianapolis, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger Weingarten, montpelier, VT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lloyd Vancil, Milpitas, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Miano, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kyle Romero, Jersey City, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deirdre Jameson, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Lipkin, brooklyn, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roldo Bartimole, Cleveland Heights, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Bradford, Alexandria, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ricky Tranmer, Prince Frederick, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Balick, King of Prussia , PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Isenberg, Anaheim, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Sander, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Justin Doerr, Florissant, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Scott, Fort Myers, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Albright, Snohomish, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marc Latou, Troy, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Johanna Myers, Narvon, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Lucas, Columbia, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terrence Ward, midlothian, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—joseph DeLorenzo, NY, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane Simpson, Colorado Springs, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicole Leaper, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gayle Janzen, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Whelan, Livingston, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ward Stenson, Stockton, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Arneson, Syracuse, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Nettles, Arlington, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karrie Melendrez, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Theodora Crawford, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dean Webb, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Ecker, Oakland, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Taylor, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Sherris, Lebanon, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Norbeck, Lawrenceville, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marion Tidwell, Merrillville, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Gable , Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Gross, Amherst, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Benjamin Zink, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Corina Weidinger, philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Bill, Chico, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Wold, Northridge, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gordon Jackson, Reno, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Wilson, Arlington, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jay Wolfe, Pepperell, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Be well
—Rafael Hernandez, Alsip, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Navada Hessler, Neosho, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Renee Marshall, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ynes oggel, Bonita springs, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Irene Battalen, westminster, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Seaman, Bi Bear Lake, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Mitchell , Lexington, KY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Penwell , S. Euclid, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Schmidt, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edgar Wong, Gainesville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chelsey Stuart, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Harris, Newport, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—thiago deMello Bueno, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—D-_-B Baldguydesign, slc, UT

Consolidating media ownership is a bad thing, and you know it. So stop it, don't allow it. Do your job.
Chris
—Chris Frame, St Paul , MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Fitzpatrick, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Geoffrey Johnston, Columbus, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mikki Chalker, Binghamton, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Heidi Evans, salt lake city, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann Tiedeman, Beaverton, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Trisha Terwilliger, bath, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lucille Cecon, Canton, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stan Robinson, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cherie Sanborn, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—kb Koj, Amherst, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Riger, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ktharine Saavedra, Los Angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jesse Cardens, Olathe, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Humphreys, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim DeRosa, Columbus, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sergio M. Rivera, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jesse Farrell, Newton Centre, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ray Kalinski, Saint Cloud, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Sternberg, Bloomington, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gavin Kendall, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Frechette, Somerville, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—FG Meseke, Shobonier, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Macdonald, Woodacre, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sheryl Kaplan, Pasadena, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffrey Thomas, augusta, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Cantando, Charlottesville, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Berticevich, Tiburon, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jon Nelson, Penn Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Peters, Los Osos, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Soellner, Woodland Hills, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chip Kiger, Eugene, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Diana Kampert, Havana, FL

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Gee, Boise, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Schwilk, Lacey, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard L. Klein, Tenafly, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—tom Luciano, hudson, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kurt Kiebler, Overland Park, KS
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Naomi Harrison, Santa Fe, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rick Halada, Temp, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Homer A Wood, Gettysburg, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jesse Reisman, Fort Washington, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sheare Bliss, Birmingham, AL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Les Rees, Tempe, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bonnie Bourdeau, Nevis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Sherlock, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diane Grimes, Somis, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Elias, Fox Point, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Uriah Mach, Columbia, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Sheetz, North Richland Hills, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ray Lamoureux, city, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Tobias, Hollywood, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephanie Acree, Williamsburg, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: If a network presents predominantly unbalanced views & lies that they call "reporting", they
should pay standard rates for advertising time to government.. Don't allow free airwaves to advertise
bias and propagate lies. 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—JANET Drew, moorestown, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Ottenstroer, Longs, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Sincerely, Pnina Feiler.
—Pnina Feiler, YAD HANNA,

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce P. Grether, Wimberley, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. L Barlow, South Pasadena, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lee E. Davis, WILLITS, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jon Clark, Washington Dc, DC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Anderson, Westchester, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Babcock , Houston, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael G Peters, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brad Fries, Wilton, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shawn Stevenson, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deanna Lee, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leslie Schockner, Milwaukie, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Neil Mintz, Boca Raton, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adam Morgan, Orem, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Doris Wright, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Faust, St. Paul, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Debbi Brude, Plymouth, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clifford Slayman, Hamden, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kyle Martin, Commerce Township, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Frankel, Agoura Hills, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adam Grandt, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrea Beecher, Salt Lake City, UT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chuck Biddlecom, denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dwight & Peggy Perkins, Menlo Park, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tanner Morgan, tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Zollo, New Haven, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Trumbull , boulder, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Andrews, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Libby Parker, Rockford, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Coyle, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffrey N. McMahan, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barton Preecs, Walla Walla, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Alamia, Media, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ormand Tegland, Big Bear City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Perras, Albany, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael A. Rubin, Fairfax, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carl Carnein, Florissant, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David C. Burns, Louisville, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Isabel and Carl Cohen, Omaha, NE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eleanor Migliore, New Haven, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane Berrigan, Bloomfield, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eva Barta, Long Island City, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jack & Pat Crowther , Bishop, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Joiner, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Goldstein, Northridge, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia and Robert W. C. Gilbert , Cromwell, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carmine Tronolone, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Fulton, Newton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amy Kayner, Southgate, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann Meisel, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jan Shea, Aurora, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nathan Harris, Willow Creek, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Merritt, Key West, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. First of all the Commission must not consider any rules that would further concentrate
media ownership. 2. The Commission’s review must address the deep and intractable disparities in
media ownership by women and people of color. 3. Finally, and critically, the Commission must
strengthen its rules to prevent companies from using local news sharing agreements to circumvent
ownership limits and provide less public interest programming.
—Dr. Thomas Dixon, Goleta, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Chamberlain , Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bryce Batchman, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Rowley, Los Angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lyal Grissom, Noble, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Philip DeMaertelaere, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas G Spencer, Lehigh Acres, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Evan Light, Ventnor, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vicki Rosenbusch, Romeo, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Yolanda Polanco, Fallbrook, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matt McClintock , North Bennington, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jo Anne Howell, Aromas, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Frederick Simms, Arden, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gloria Lundberg, friendship, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dominick Bundy, Rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brandon Zobisch, Miami, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. sandra harris, holmen, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randy Dunn, Highlands Ranch, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Phenix, cromwell, CT

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Myra Teaters, Virginia Beach, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Francis Chandler, Hillsborough, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandra Callanan, Stratford, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joline Rivard, Wilton Manors, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dorothy Kavka, Louisville, KY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dianne Noblett, Mechanicville, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Edwards, Wilkes-Barre, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tony Lash, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Johnson, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rob Heist, East Fallowfield , PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Blair Sandler, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Zach Smith, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Burnley, Sweet Home, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Anderson, Santa Rosa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cara Zwerling, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ray Peabody, Brighton, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Kaufman, Bloomingdale, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frederik Norberg, Iowa City, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Wolff, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Ricker, Minneapolis, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Srijan Chakraborty, Kirkland, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julie Sullwold, SANTA BARBARA, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Lee, Greensboro, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hal B. Rager, Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jon Cox, Mountain View, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lorenz Steininger, ,

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ovide Pomerleau, Ann Arbor, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Emily Van Alyne, Middletown, DE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger Farias, redondo beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffrey Kauffman, st peters, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Sweeney, Sunbury, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Caldwell, Boerne, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rita Heinz, Talent, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jessica Wheeler, New Orleans, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cate Cardwell, Albuquerque, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Caterino, Rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Weiss, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kay Allen, grass valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martha Washington, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. Instead they focus on maximizing their profit margins while ignoring their
obligation to serve the public. They often present the public with biased political propaganda or
sensational stories that are not newsworthy, but are designed to titillate the gullible rather than
inform. As the FCC reviews its ownership rules please commit to strengthening our media — and our
democracy — by putting the public interest before corporate profit: 1. The Commission must not
consider any rules that would further concentrate media ownership. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Mayellen Henry, Bellevue, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Samantha Overstreet, Tulsa, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Tortorella, Centreville, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—laura Daen, sarasota, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kate Ramirez, Carbondale, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Louise Roberts, Veneta, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Morrison, Hartley, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisette Terry, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dylan Kohler, Santa Monica, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—patience Patterson, Fort Worth , TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lawrence Milford, Lakeland, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frances Lauritzen, Salt Lake City, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. THE COMMISSION MUST PROTECT THE PUBLIC INTERESTS,
NOT CORPORATE INTERESTS
—Rachel H. Girshick, Hampton, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Wakefield, Snoqualmie, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rodger Reed, Long Beach, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Eichinger, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. I was around at the beginning of television. It had great potential
that has been lost. You can restore our media to one that serves the people rather than corporate
profit.
—Barbara Richards, Milwaukee, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jacqueline A.Jones-Ford, Knoxville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Evelyn Chorush, Houston, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Hoffman, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edith Groner, palo alto, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lois Braun, St. Paul, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Alexander, los angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Shea, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Zach Bernstein, Washington, DC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike G., San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paula Kline, Midland, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin J Doyle, steubenville, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Belinda Jones, Westbrook, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Vipond, Milbank, SD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Ward, Freeland, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peggy Malnati, Farmington Hills, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Pareker, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it m ust commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Anderson, SAINT AUGUSTINE, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Undlin, Apple Valley, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William G. Gonzalez, Suffern, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Renee Goldstein, St. Petersburg, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David W. Tuthill, Dallas, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marsha Shaiman, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Courtice, Chico, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerald Burnett, Renton, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Beth Beck, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Follman, Huntington Station, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Glenn Krakower, Greenfield, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fred Gosling, Beaumont, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Whitney Steen, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Bob Beaudoin, Murray, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Oleksa-Reiss, Kent, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Spruit , Otsego, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ryan Turner, North Haven, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Zane Johnston, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Yelda, San Luis Obispo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Vecchiarello, RONKONKOMA, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marta Hidegkuti, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Crescioli, San Luis Obispo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Leicester, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward McCafferty, Ballston Spa, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas E Garland, Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Justin W. Newman, Flat Rock , MI

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Cielukowski, cocoa beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Byrne, Champaign, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Parks, San Pablo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Wilson, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim Linerud, Belmont, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tarn Magnuson, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerald Foutz, FALLS CHURCH, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joshua Valdes, Basalt, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Atilla Ozturk, montauk, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wallace Peck Jr., overland, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Armando Antuna-Melendez, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Braverman, Westwood, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John L. Keiser, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Philip Robar, Saint Louis, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Rader, sacramento, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sheila Smith, SALINAS, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—KGH Nicholes, Martinsdale, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kristofer Raikes, santa cruz, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Ridgley, Cement City, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cynthia Barton, Rochester, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David E. Franzone, Western Springs, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Vallon Jr, met, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janice Pumphrey-Willison, Baltimore, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Hatfield, Indianapolis, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve & Sharon Binder, oxnard, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marji Mendelsohn, Cincinnati, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Choinski, bryn mawr, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—lou Zad, san francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—ClaraGee Ziment, Long Branch, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kelly Hart, Houston, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brent Rocks, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Renee Kennison, St. Charles, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret McBride, Citrus Heights, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sarah E Hood, Raliegh, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Frantz, Lancaster, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pete Keay, Pleasant Hill , CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Russ Seekatz, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pamela Waterworth, Seabrook, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Davis, Portage, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sande Rego-Ross, Tucson, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jayme Iknoian, Clovis, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dixie Lopez, Mountain View, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nick Hartman, Rock Island, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mitchell Goody, Orlando, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandra El-Haj-Ali-Ahmad, Attica, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Lasman, Hawthorne, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Barkhausen, Warren, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Phil Breen, Little Rock, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lawrence Moss, Bloomington, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Bear, sinks grove, WV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Free airwaves but big time revenue for the ads consumers are
subjected to every 5 minutes. Plus I have to pay for infomercials and channels I don't even want. I'm
sick of corporate welfare and preferential treatment. When is it the consumer's turn? Charge the
broadcasters and put that towards the all important deficit excuse for screwing us little people.
—Marcy Donaldson, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nad Weyer, Englewood, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher LaFleur, Duluth, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen McGee, Bowdoinham, ME
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffrey Payne, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Heide Catherina Coppotelli, Cedar Mountain, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Soman Mathai, IRVING, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Feferman, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martha Bullen, Paoli, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Josh Inocalla, Davenport, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Gilson, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Kontas, burbank, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Asche, Medford, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr WILLIAM RICHARD LONG, HENDERSON, NV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patti Constantino-Martin, SPRING HILL, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Kruse, los angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Willie Dubas, south haven, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erick Crager, Burlington, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Hurd, Asheville, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Craig Peterson, Glendale, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Detrick, St. Petersburg, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Deucher, Ridgefield, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Stamas, North Fork, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marc Daniel, Mount Vernon, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger Bianco, Elk Grove Village, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Will Shroyer, city, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrea Monk, Knoxville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harley Cross, los angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Saltzman, Philadelphia, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Lindsay, Kansas City, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raul Anorve, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dick Reiss, Kent, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Suzy McMillen, Athens, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Craig Claeys, Minneapolis, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Mastern, Lebanon, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Oakley, Wausau, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert S Hairman, LA, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven G. Kellman, San Antonio, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laurie Heckman, Valdez, AK
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Our democracy depends on better local news coverage and a
balance of differing opinions. Consolidation destroys the balance that our democracy needs.
—Verona Jacobson, Vancouver, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nick Dwyer, Kennett Square, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Terry Shenks, Sonoma, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Nelson, Baltimore, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Burrows, walnut creek , CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cody Jones, Marion, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Easterday, Evanston, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Theory Madison, Birminghm, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Crane, San Tan Valley, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John L. Erlich, Sacramento, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Casey, Baltimore, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Cortese, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John R. Rile, R, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard A. Schindler, Meadville, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Nanz, Louisville, KY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Isis Brenner-Ward, Ukiah, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—robert Marston, CHELMSFORD, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Mahr, Overland Park, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rob Ralston, Bernardston, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Hildebrand, Sparks, NV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gavin Baker, Washington, DC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Sweeney, Spring Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicole Barnes, Gray, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Ellis, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jarrett Graf , Kenosha, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Claycomb, hinsdale, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan Myerson, Culver City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—ken Lucas, Gibraltar, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laurie Miller, Millersville, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Clymer, Eugene, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lawrence O'Neill, Glendale, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marsha Weisfeld, River Vale, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hazel Arnett, Cambridge,, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas Price Williams, Carmichael, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Wilson, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anton Rheaume, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stewart Lindenberger, Skillman, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sarah Brichler, Auburn, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dave Muir Jr, Perry, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Justin Small, Westfield, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Howe, Cary, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Mottler, Rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Weber, Denton, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James & Leslea Kunz, New Bern, NC

In exchange for using the public airwaves for free, broadcasters are supposed to provide
programming that meets community needs. But too often they minimize their obligation to serve the
public in order to maximize profit; for example, the increase in "paid programming", even into the
daytime broadcast period. As the FCC reviews its ownership rules it must commit to strengthening
our media by putting the public interest before corporate profit: 1. The Commission must not consider
any rules that would further concentrate media ownership. 2. The Commission must strengthen its
rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—Stephen Fenwick, Ashland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pamela Johnston, Clayton, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Citron, Martinsburg, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Volkman, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Davenport, Simi Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kim Hansen, Studio City, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward Butler, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Mario Capo, New Port Richey, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lorraine Filipek, Hartland, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ana Herold, Pacifica, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alice Englebretsen, Urbana, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Duane Perry, Columbia, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Letty Phillips, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rachel Cole, Norfolk, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elaine Better, Cincinnati, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terri Winter, Fairplay, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Schwartz, Rosedale, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sylvia Ruiz, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark powers, Cedarhurst, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sant Subagh, ona, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Sullivan, Florence, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Donovan, Leicester, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Jane Rice, Santa Ana, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joshua Henderson, Bell Buckle, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Haven't big media occupied our public airways long enough? We
need you now more than ever to take away their megaphone.
—C F Czajkowski, N Windham, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ethical Culture Officiant Jacquelyn Simms, Arden, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tammy Rae Scott, Arcata, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Remington, Beaver, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Malcolm Clark, Occidental, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike MacDougall, Nine Mile Falls, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rhonda Pfaltzgraff-Carlson, Cincinnati, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Emminger, Covington, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Suzie Busko, Sidney, NE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pamela Smith, Antelope, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Warren, Bartow, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ande Spencer, Redlands, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Kelly, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Lowery, Mentone, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fathia Farah, OKLAHOMA CITY, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Mihok, Northampton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Shadday, Chicago, IL

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Susavidge, altamonte springs, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Russell Wilson, Dixon, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Gooderham, Fort Myers, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Barringer, Stockton, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Fischer, Crawfordville, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Justin Manley, St. Petersburg, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Sweeney, Lexington, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Byxbe, Auburn, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Zimya' A. Toms-Trend, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Trudy Williams, Mariposa, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James McDonough, SAINT PETERSBURG, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lou Capodilupo, North Reading, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Brandl, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raymond F. Linder, Fort Collins, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mounier Peter, Morro Bay, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Stephens, Gig Harbor, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But instead, they focus on maximizing their profit margins while minimizing
their obligation to serve the public, and undermine communities and our social fabric in the process.
As the FCC reviews its ownership rules it must commit to strengthening our media — and our
democracy — by putting the PUBLIC INTEREST before corporate profit: 1. The Commission must not
consider any rules that would further concentrate media ownership. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming. I
also believe that your agency should take thing farther, and consider taxing the corporate media for
the use of our public airwaves, as well as providing incentives for diversity in local broadcasting and
media ownership. Thank you for taking time to read my letter and consider my comments.
—Michael McGuire, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aleks Kosowicz, Hayward, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Black, West Hav, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Hauck, Somerville, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Franck, New Brunswick, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Shafer, Pittsburghj, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Johnny Harris, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Ulian, mashpee, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Wood, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Padro, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ernie Alegre, Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maira Sutton, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kaydell Gaasvig, Bemidji, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Gardner, Central Lake, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Zaman, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim Ebrahimy, Capitola, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Russell Babbitt, Redmond, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brandi Hudson, Brooklyn, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marie Snavely, Lititz, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—CHARLES wEBB, Carrboro, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Debra Myers, Wayland, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Conroy, South Portland, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Seth Friedman, lake oswego, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Schaeffer, North Berwick, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy S. Terrill, GRAND JUNCTION, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hank Zucker, Petaluma, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—full name* Eunice K. Riemer, Los Alamos, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Olson, Staunton, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Parson, Washington, DC

In exchange for using our airwaves, broadcasters are supposed to provide programming that fulfills
community needs. Instead they too often focus on maximizing their profit and minimizing their
obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—The Rev. Robert L. Powers, Port Townsend, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ray Kulka, chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Malia Damon, haleiwa, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Bright, Livingston, MT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Art Vinson, durant, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matt Reardon, Somerville, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Esteban A. Pi Jhones, West Miami , FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ansel Taft, El Cajon, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynn Mansfield, Monona, WI

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Teresa Koschmeder, Lawrenceburg, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Fibiger, Reno, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynda Alfred, Montrose, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carolyn Lilly, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rachel Walaskay, Lone Tree, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. PHIL KINAST, HAVEN, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Howard Karsh, Corpus Christi, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Shay, Fairfield, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Suzanne Saunders, St. Petersburg, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Karol, Orford, NH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Timothy Price, fairlee, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Wheeler, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James A. Halbig, Santa Maria, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Allison Westbrook, Milwaukee, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public - serving the public as in weather advisory reports, criminals in the
area, etc. As the FCC reviews its ownership rules it must commit to strengthening our media — and
our democracy — by putting the public interest before corporate profit: 1. The Commission must not
consider any rules that would further concentrate media ownership. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Sean Haynes, Sandpoint, ID
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathon Williams, Asheville, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. The Commission must develop a way of ensuring that a
company's news programs are truly news, and not biased opinion posing as news.
—Martha Ennis, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Max Heffler, Houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Small, St. Louis, MO

The FCC must facilitate diversity in broadcast media. Too often today, ownership is concentrated.
News and other information does not serve the public interest by providing varying perspectives and
focus. Put the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Jim Eshelman, Durham, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Tamblyn, Medford, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—david Landau, los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sherwin Harris, Hayward, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrice Gallagher, Frederick, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ashwin Purohit, Gloucester, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tia Triplett, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ben Britt, Dallas, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rachel Horlings, Syracuse, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas Skeen, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carl Kline, Brookings, SD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amir Vafa, Lincoln, NE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Saier, Redwood City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jacy Pietsch, Fairbanks, AK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Powell, Colorado Springs, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathe Garbrick, Manhattan, KS
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Randall, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joanna Clancy, Wilmington, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Benjie Nelson, Laredo, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Holman, Bend, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Fowler, Belleville, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Watts, Riverside, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Victor Ayoub, Yellow Springs, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Selannie Tyc, Minnetrista, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eli Sullivan, Dorchester, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jesse Rogers, Sperryville, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deborah Irwin, Westminster, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. We are in this recession / depression mess now because of way
too much "slack' given to mega corporate interests. You need to think "public", not "corporate" in
setting policy.
—Gene Corl, wakefield, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bob Rushford, Oakdale, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom C.Sullivan, Foley, AL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diana Krausova, Berkley, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kieron McKindle, Grants Pass, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cathy Wootan, Cleveland, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael A. Cerrato, Westville, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rhett Gambol , Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Garik Himebaugh, Warrenton, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nick Lavely, Bloomington, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patti George, Nashville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Justin Ram, dallas, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sue Miller, Cincinnati, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nathan Bahr, st paul , MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Neil Garvey, Northport, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy McRae-Case, Prince Frederick, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Philip Costa, New Hartford, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Desiree Brown, Exeter, RI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rich Kontas, Burbank, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Hayden, picayune, MS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerry Bey, Fort Lauderdale , FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Burdick, Lake Worth, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Hall , Rutherford, TN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Fairweather, Alameda, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Skaret , Riverton, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Xakellis Chapman, Greenbelt, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media â€” and our democracy â€” by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commissionâ€™s review must address the deep and intractable disparities in
media ownership by women and people of color. 3. The Commission must strengthen its rules to
prevent companies from using local news sharing agreements to circumvent ownership limits and
provide less public interest programming.
—Rosemary Graham-Gardner, Manhattan Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Cotton, Memphis, TN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Hendrick, Mandeville, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rosa Blumenfeld, Somerville, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tamara Christie, Plymouth, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Hartley, Broomfield, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Garry D'Brant, Glen Head, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Isner, Odessa, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ryan Chapman, buffalo, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. George Martin, Richmond, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sara Avery, Lafayette, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dena McKitrick, Sacramento, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Steck , Keo, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Fosse, West Bloomfield , MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. Take a lesson from Murdoch media concentration and abuse. 2. The Commission’s
review must address the deep and intractable disparities in media ownership by women and people
of color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming. 4.
Deal with outright lying to the public
—Richard Patten, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—K Olson, Bodega Bay, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Ploski, Yorktown Heights, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger Renfrow, Louisville, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—La'Chia Harrison, Boston, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark D Miller, Lafayette, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Audrey Karoub, dearborn heights, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Vigen, Cheverly, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Constance Engle, Hendersonville, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Swanson, South Easton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carrol Hassman, Wichita, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shani Ferguson, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Mehrazar, Lock Haven, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Glenn Daigon, Rockville, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janis Sawyer, Santa Rosa Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adam Smith, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Klausing, Nitro, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Felice Baumgarten, Olathe, KS
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen Vaughn, Doylestown, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Matera, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chun-Hsing Chen, Bloomington, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gail Payne, Centerport, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. The Commission should consider charging broadcasters for
their use of our airwaves. This is worth billions and billions and is given away for free. Corporations
have no problems raising prices on us when their expense rise. We should do the same. It's time to
end this giveaway and make them pay their fair share.
—Cynthia Nance, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Burton, Boston, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lex Williford, El Paso, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Mirande, Dufur, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas J Kemper, Dallas, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Troy Grant, pompano beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Schubert, Mound, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laurel Ramey, Vancouver, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Melissa Last, huntersville, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane Allingham, Joshua Tree, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laurie Hollander, Rockville, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Severino, Healdsburg, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shannon Holbrook, alameda, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frances Wesson, Santa Ana, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Duffy, Massapequa, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Burns, Lompoc, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carl Priolo, fairfax, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stuart Toledano, houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rachel Kaplan, Petaluma, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Riley, bronson, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terence O'Donnell, Fresno, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert H. Stiver, Pearl City, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Hayler, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elaine Waldron, London, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adam Cook, Christiansburg, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Jenkins, San Luis Obispo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Walker, Chillicothe, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert D. Denham, Emory, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laurie Mazza, Canon City, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jordan Kratz, Portland, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Carson, Durham, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Than Hansen, Forest Hills, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Greve, Milwaukee, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Grzegorzewski , Largo, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Russ Osterweil, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christine Barnes, Maplewood, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ray Perkins, Owenton, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mira Bowin, Highland, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Talmadge Burnette, Mills River, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Catalina Girona, West Stockbridge, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ashley Pease, Tarzana, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—T Kane, San Jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth K. Guthrie, Webster, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terri Walton, Monrovia, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alva Dale Williams, Laughlin, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Hall, Bellevue, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Sincerely, Dave Weaver
—Dave Weaver, Rio Rancho, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Chou, beverly hills, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lorane Dick, San Dimas, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Ferguson, Pacific Palisades, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wanda Siemer, Council Bluffs, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Petranto, Novato, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Jo Vendittelli, Troy, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Joye, Sacramento, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Brackett, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Dittmer, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Stuhlmacher, WHEATON, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lindsay Katai, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Rhodes, Chicago, IL

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Colby Teller, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Thank you for taking a leadership role in this matter.
—Helen Lembeck, Chula Vista, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Gaasvig, Bemidji, MN

Stop being a pawn to these huge media corporations. Exercise your authority and make them give
something back. In exchange for using our airwaves for free, broadcasters are supposed to provide
programming that fulfills community needs. But too often they focus on maximizing their profit
margins while minimizing their obligation to serve the public. As the FCC reviews its ownership rules
it must commit to strengthening our media — and our democracy — by putting the public interest
before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—Mitchell Diamond, Sunnyvale, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joshua Morton, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Dill, Albany, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adam Faja, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Russo, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bryen Beglinger, san diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Higgins, Spirit Lake, IA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Reid Joyce, Valencia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe Stroud, Santa Cruz, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael G. Doty, Irondale, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg MacChi, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Simons, Oak Park , IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dominique Mazeaud, Santa Fe, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tasunka Maza, Red hook, VI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Bodane, Niskayuna, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Neil Groundwater, Colorado Springs, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ruth Clifford, Sunnyvale, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kay Vinson, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Nichols, Waldorf, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dorothy Roeder, Phoenix, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Doellinger, Worthington, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Courtney Wallis, Sparks, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—T Holmes, Somerset, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cory Casciato, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jarrod King, Norman, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Dawson, Troy, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Warren Brown, Oak Harbor, WA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cindy Unruh, San Leandro, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerald Lorenz, Salem, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jessica Davis, Dallas, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Murphy, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniela Hauptmann, angwin, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Seidman, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Hall, clermont, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Sparks, Newtown, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Our country is at a turning point: we, the citizens want to see a shift
away from the corporate abuses of freedoms which have resulted in the disappearance of individual
freedoms. We are hoping you will participate in that shift in a positive way.
—Kathryn Scott, Brooklyn Heights, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Tollefson, Savannah, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Sholtez, Derby, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. You cannot fix that issue immediately, but neither should
you ignore the trend and let it continue. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Clark, Platteville, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marlen Beach, Kansas City, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Yvonne White, Kinmundy, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William R. Henry, Marion, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Gillham, St. Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bernie and Judie Printz, Aloha, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nam K Khalsa, Espanola, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randolph Nichols, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Strickland, savannah, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Abigail Jaye, Valley Glen, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Knapp, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carolyn Barthel, Mendon, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stanley Charles, fort mill , SC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—S L, Cambridge, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Isabel Menendez, Commerce Township, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Rhinelander, Gloucester, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Phillip Nicholas, Westland, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael I. Roehm, Williamsport, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rolf Radicke, Bristol, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jordan Steinhoff, Austin, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Darling, Snowflake, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Moore, Denver, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Black, Bethlehem, PA
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Bit by bit loss of free [read; Freedom] communication for others' profit hurts the Middle Class,
concentrates power unnaturally and harms our democracy. Social responsibility is their duty.
—Jon W Candy MD Col USAF ret, Loomis, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gavin Dillard, Black Mountain , NC

Broadcasters use our airwaves for free. That is a terminally dumb policy, one which takes money
directly out of my pocket, and furthermore does so in aid of viewpoints diametrically opposed to my
interests. Broadcasters are supposed to provide programming that fulfills community needs. But they
focus (surprise!) on maximizing their profit while minimizing their obligation to serve the public. Once
upon a time, there was a Fairness Doctrine........ As the FCC reviews its ownership rules it must
commit to strengthening our media — and our democracy — by putting the public interest before
corporate profit: 1. The Commission must not consider any rules that would further concentrate
media ownership. 2. The Commission’s review must address the deep and intractable disparities in
media ownership by women and people of color. 3. The Commission must strengthen its rules to
prevent companies from using local news sharing agreements to circumvent ownership limits and
provide less public interest programming. 4. The Commission must rethink ownership of the airways:
It should belong to the public and be leased, for a return commensurate with its value, to
broadcasters for limited times and with the right, for any or no reason, to reclaim it permanently or for
limited times. That is the way to run a government!
—Barry Rein, New York, NY

In exchange for using our airwaves, broadcasters are supposed to provide programming that fulfills
community needs. But too often they focus on maximizing their profit margins while minimizing their
obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Philip Barker, Issaquah, WA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Considering further consolidation!!???? What the hell is your
problem moron!!!! Elimination of the fairness doctrine and the complete abdication of your
responsibilities that allowed all the media consolidation of the last what 15?, 18 years? Is what got
us into this sick mess of bullshit like Fox news passing itself off as actual unbiased news reporting...
WAKE UP dumbass! Consolidation isn't the answer and doesn't fix any problems. And while it might
line several rich assholes pockets with further profit, it degrades the occupation of news reporting
and denegrates the concept and carreer of journalism. Not to mention if makes the nation and our
whole purported deal of having a representative democracy look like a joke, a bad lying joke...
—Tim Perdue, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maria Gonzalez, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tajh Morris, Teaneck, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daina Rudolph, Des Moines, IA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jesse Keeler, La Mesa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Austin Doyle, Fort Worth , TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Showalter, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne Erikson, Corinth, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kenneth Mitchell, Davidsonville, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Peha, Ventura, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Summer Stevens, Moscow, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diane Luck, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Israel, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Wasalaski, Grena, NE
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We The People are honestly sick & tired of being sick & tired of corporate greed and irresponsibility.
In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dwayne N. Hinton Jr., Baton Rouge, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lana Fisher, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amy Parent, Windsor, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert J Luxmoore, Harriman, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shelley Lea, Indianapolis, IN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Melinda Wagner, Daly City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Hetz, Solana Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Wishingrad, Santa Barbara, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Art Shelly, Easton, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erika Mikkalo, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Toni Van Pelt, Seminole, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Austin Federa, Appleton, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Ruth Bodeman, Concord, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tyson McCormick, Englewood, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan Rhoades, Detroit, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Audrey Wyatt, Upland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lauren Brody, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Ney, Provo, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—CJ Lamprecht, Farmingdale, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Pohorsky, Soquel, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Cain, Lafayette, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerry Martocci, Laguna Woods, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Glenn Pope, Santa Rosa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Goggin, Hattiesburg, MS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Eggert, Madison, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Allan Whitesel, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerald Fisher, Dearborn Heights, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Bassett, Brookline, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joanne Norris, St. Paul, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Kalan, VLY COTTAGE, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jon Olsen, Jefferson, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Stark, pasadena, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hermann Riecke, Evanston, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dave Cowen, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kurt Frees, Cincinnati, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Lutovsky, Riverside, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. The FCC needs to craft regulations that make it costly for
broadcasters to blatently lie or distort facts during programming. We've become a nation of
uninformed citizens because of the misinformation spewed on cable news. Deal with this problem
with real punishment and adequate enforcement.
—Warren Getchell, Meadville, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Viviann Choate, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Jones, Salem, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynne Lightowler-Buck, Bainbridge, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fred Green, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathlene Russell, Danville, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deborah Avant, Stockton, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Fitzgerald, Brooklyn, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Smith, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Engle , Astoria, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Oakes, las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kimball Service, Minnetonka, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dwight Richardson, Ithaca, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barri Clark, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Czaja, Dorchester, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Al Preciado, broadmoor, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Colfer, Sterling Heights, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lee Bartell, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dexter Adams, sumter, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—C R Orr, Sneedville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Soretta Rodack, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Beth Levin, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Gallegos, Alameda, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aram Saroyan, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roz Rickman, Castro Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randy Dandurand, eugene, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Cooke, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jose Fernandez, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Pennell, tracy, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ethan Zink, yakima, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Louis Baccarini, Elmhurst, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Moser, Corvallis, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Leonard, Minneapolis, MN

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karissa Silver, Washington, DC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jorge De Cecco, Ukiah, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matt Honeycutt , Cookeville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edwin Nesman, Bolton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tony Gallagher, Denver, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lauralyn Farwell, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Georges, Skokie, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karl Mazurak, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin West, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Earon Davis, Evanston, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Slevinske, Encinitas, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deborah Covi, Glenford, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony markesino, Stafford, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joyce Stewart, Nehalem, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Harrell , Hermosa Beach, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Danny Bright, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ciji Ware, Sausalito, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matt Bergh, Ferndale, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ernest Dubois, south burlington, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven & Susan Mayes, Santa Fe, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Chamberlin, Los Alamos, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vincent De Stefano, Pasadena, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bob and Ellen Barker, Hiltons, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Raintree, Beaverton, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin J. Wixted, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Paulsen, Sherman Oaks, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barron Beshoar, Longmont, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ruth Fujita, Honolulu, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deborah Rubin, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Craig Scantlin, Wichita, KS
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—E Thomas Costello, Naples, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. john pennell, tracy, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Davis, Billings,, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Juliette Schlesinger, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kacie Shelton, Pasadena, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: WE won't stand for another corporate giveaway. 1. The Commission must not consider any
rules that would further concentrate media ownership. 2. The Commission’s review must address the
deep and intractable disparities in media ownership by women and people of color. 3. The
Commission must strengthen its rules to prevent companies from using local news sharing
agreements to circumvent ownership limits and provide less public interest programming.
—Ms Lynn Russ, Phoenix, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicholas Romano, Bronx, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Mclean, south dennis, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jean P. Skibinski, Newark, DE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Gallagher, Bradley Beach, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ida Hurt, Northridge, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Craig Brainard, Hastings, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Edmund Merchant, 106 Camino Encantado Santa Fe, NM 87501
—Edmund Merchant, Santa Fe, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Katherine Prum, Gloucester, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charla Hatton, Portland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rob Campo, Natick, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen Alan, ferndale, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Denise Finan, Rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—T frost, Toledo, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arin Tegtman, Greeley, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jan Contreras, Lake Balboa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tanner Mckenney, Lavale, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lauren Kirschner, Richardson, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Raul Tepos, Riverside, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Juan Caban`, Amherst, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathy Goodfriend, Knoxville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sylvia Nibley, Salt Lake City, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gina St.Phillips Ingraham, Cary, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Lincoln, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Nichols, seal beach, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rae Griffin, Berea, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gina Pantier, FEDERAL WAY, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Whitaker, MALAKOFF, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martha R Carpenter, Eureka, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Celia Roberts, Paonia, CO

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Louis Daher, ann arbor, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roberto Carlos Alvarez-Galloso, Miami, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marlon Woodward, SAN FRANCISCO, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew R Arns, Evans, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Hutson, Minneapolis, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Salzman, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Kelley, Garnet Valley, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fernando Severi, Anahola, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Hollenbeck , hillsboro, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dale Howard, Glenoma, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Gary Flanagan, San Angelo, TX

In exchange for using OUR airwaves for free, broadcasters are supposed to provide programming
that fulfills community needs. But too often they exploit that public resource only to maximize their
own profits, with no regard for their obligation to serve the public. As the FCC reviews its ownership
rules it must commit to ensuring, first of all, that the public airwaves are used for communications in
the public interest, above any interest in corporate profits. Among other things, the Commission must
not consider any rules that would further concentrate media ownership; and must strengthen its rules
to prevent companies from using local news sharing agreements to circumvent ownership limits and
provide less public interest programming.
—Kathryn A. Calder, Nashua, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ramon Alviso Mendoza, Yucca Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronen Zilbermzn, West Hollywood, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rick Mitton, studio city, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Janet Kennington, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Patinella, los angeles, CA

Things have been going down hill with the FCC for over 20 years and we have bogus news now. It's
not even news for the most part. it's constant editorializing. We need more choice instead of self
serving corporations who pander to the lowest reporting standards so they can tittilate and sell more
air time. Ay my expense I might add. I don't even watch network news anymore. There's not a single
major station that I trust. I hope that you take your job seriously and just aren't another political
appointee interested in a new mercedes like Mr. Powell. What a disappointment he was. Please look
at the checks and balances that were in place 30 years ago and reinstate them please. They worked
fine for the public interest. In exchange for using our airwaves for free, broadcasters are supposed to
provide programming that fulfills community needs. But too often they focus on maximizing their
profit margins while minimizing their obligation to serve the public. As the FCC reviews its ownership
rules it must commit to strengthening our media — and our democracy — by putting the public
interest before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—Lily Haggerty, Captain Cook, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Knabb, Berkeley, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Dixon Jr., Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Graham, chula vista, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark J. P. Wolf , South Milwaukee, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Luther E. Franklin, ISSAQUAH, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frank J. Thomeczek , Columbia, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Johnson, Rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Roche, Santa Fe, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christina Bushman, oklahoma city, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—taylor Gauthier, THE COLONY, TX

As the FCC reviews its ownership rules it must commit to strengthening our media — and our
democracy — by putting the public interest before corporate profit: 1. The Commission must not
consider any rules that would further concentrate media ownership. 2. The Commission must
strengthen its rules to prevent companies from using local news sharing agreements to circumvent
ownership limits and provide less public interest programming.
—Adam Wolek, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tasha Doremus, philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—R Larry Schmitt, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Roberts, Atascadero, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert J Sunde Jr, Rio Rancho, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jack Schlotte , San Diego, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Murphy Patrick T, MInneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Regina McHenry, Brigantine, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Sperry, Fremont, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Germer, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jon LaRosa, dekalb, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nick Page, ferndale, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harvey Sugar, Montgomery Village, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Rhinehardt, Nashville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet Tapley, Fullerton, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roberta Carney, asheville, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Naomi Scher, Jamaica Plain, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hans Lillegard, Dubuque, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. aaron goode, new haven, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Speight, Miami, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. We Don't Need to Subsidize Companies making Record Profits.
They're doing Just Fine!
—tomdog Klisuric, Castle Rock, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephanie Farkash, Aurora, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Danielle Dupuis, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J Chambers, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lois Mason, Greenbnk, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Testa, Elizabethtown, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Muson, Seaside, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bozidar Kornic, North Port, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Russell, Gresham, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Singer, Keizer, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mindy Goldberg, Knoxville, TN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Paul Maltby, Exton, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peggy Volland, HOT SPRINGS, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Timothy Nobles, Ashland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kivi Neimi, LA, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Crouse, Waxhaw, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margery Hanson, Pahrump, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kirk McGregor, Davis, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the issue of airwaves being used to broadcast
programming with no socially redeeming value (Victoria's Secret runway specials?) and begin to
consider ways in which the people's airwaves can instead be used to help reduce the impact of
corporate money on our politics (mandating free advertising and/or debate time for political
candidates? Perhaps especially for those who refuse to accept large donations?). 3. The
Commission must strengthen its rules to prevent companies from using local news sharing
agreements to circumvent ownership limits and provide less public interest programming.
—Michael Tomczyszyn, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Zink, Montgomery, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John J. Perenyi, Chestnut Hill , MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deanna Matchey, Osseo, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dixie Cortner Brooke, Williamstown, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harvey Mintz, manchester center, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Craig Evans, Quincy, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pamela F. Hanold, Turners Falls, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Benjamin Higbee, Salt Lake City, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathi Riingo, Maupin, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cynthia Molinero, aurora, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerry Brookover, elizabeth, WV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—HCherdon Bedford, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andreina Granado, Miami, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marylee McIntyre, Joshua Tree, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William M Wallin, Richmond, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alex Burger, York, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carrol Kuhlow, Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—R C Perez, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Baruch, Goleta, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erik Streeter, Salem, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daron Gardner, New Haven, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wanda Darland, La Pine, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—lou Zadesky, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Flanagan, Fairfield, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raymond Nuesch, Washington, DC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Messenger, Los Angeles, CA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bob Taylor, Carson City, NV

It has become impossible for me to find any 'real' news on television It is all cookie-cutter, copycat,
and sensational. Without the fourth estate, democracy as we used to know it will no longer exist and
this seems to be the goal of the news monopolies, which are controlled by a very few. If we the public
still own the airwaves then this takeover needs to change. In exchange for using our airwaves for
free, broadcasters are supposed to provide programming that fulfills community needs. But instead
they focus on maximizing their profit margins and minimizing their obligation to serve the public.
Often their version of 'serving the public' is dishing out their biased point of view serving the interests
of the monopolies who own them. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eileen Miller, new york, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Anziano, Centereach, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Guerra, Portland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erik moeller, New Lenox, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Phil Gaskill, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—judith Finman, Hilton Head, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Melody Smith, Iowa City, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alice Watson, Columbia, SC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Blackwell, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Denise Noel, Oxnard, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Armando Camacho, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Bodie, W. Henrietta, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wendell Eatherly, Mobile, AL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sue Boulais, Lady Lake, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Derek Pennycuff , Gallatin, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marti S Harper, schdy, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Walton, santa rosa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Todd Williams, Santa Fe, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marion N Sikes, centennial, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. The Commission must enact station license fees on commercial
broadcasters! Funds collected can be used to fund both FCC enforcement actions, but also to fund
the CPB/PBS/NPR and local public broadcasters. Thank you very kindly for your time and attention
and that of your staff. Yours truly, Mr. Brett Greisen
—Brett Greisen, Astoria, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sara Lucinda Rohrs, Columbia, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lewis Winters, Penn Valley, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel A. Stafford, Oak Brook , IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ellen Carvill, Kent, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Savante AJ Robello, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Tim Callahan, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christine Pascoe, San Francisco, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Provenzano, Waltham, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Kemper, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. G. RALEIGH HANBURY, PALM SPRINGS, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shaun Marie Levin, Redwood City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Doug Ittner, Wichita, KS
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynn O'Shea, New Orleans, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Campbell, Renton, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Henry Duclos, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian McMAHAN, SHERIDAN, WY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Thale, Deerfield, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Billie Jo Walsh, Burbank, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. The FCC must stand against corporate monopolies and handouts
and make certain that policy benefits the public.. Let's turn it around and maximize their obligation to
serving the public and minimize their obligation to corporate profits.
—Marcia Kelce, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Oma Rose, Reno, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Cole, Gloucester, MA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Marriott, Enterprise, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cheryl Stone, Rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bette Tambling, Bloomington, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary McGlynn, Scranton, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Piser, Phila., PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pris Miller, Anacortes, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Pearson, Kosciusko, MS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Leonard, Harpswell, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ben Weatherington, Modesto, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Weinberg, Burbank, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Patrick Boyle , San Antonio, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Watson, Rumson, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. For Christmas' sake!
—Antonia Shanahan, Ardmore, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Pauley, York, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Buckley McClure, Pawcatuck, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne Anglim, Clancy, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—PD Hall, Keizer, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Danziger, Garland, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Christensen, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chad J. Marsolek, Minneapolis, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Wood, Petaluma, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Ranvig, Acton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dalia Zatkin, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chems Touati, Salt Lake City, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Connie Vaughn, Cincinnati, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Justin Picken, Vail, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura Greve, Clinton Township, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cindy Marsh, Cambridge, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lyra Halprin, Davis, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Presley, Rockwall, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Christopher Pappas, Gary, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. NO MORE concentration of media ownership. 2. Please address the deep and intractable
disparities in media ownership by women and people of color. 3. FCC needs STRONGER rules to
prevent companies from using local news sharing agreements to circumvent ownership limits and
provide less public interest programming.
—L Stellick, Verona, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cara Swartz, Napa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rosa Antoine, San Jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Brausch, York, SC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Geldermann, Lancaster, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Strand, Scappoose, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edith Frederick, Salinas, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marcella Boyd, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew stemwedel, Santa Ana, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Reece, Romney, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Will McCollum, Sebastopol, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Melora Thomsgard, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Rudnick, Hamden, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randall Esperas, Cupertinoc, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Chase Maxwell, Washington DC, DC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Rice, Delmar, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christian Larsen, Layton, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ruby Mitchell, Cupertino, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adam Reeb, Los Angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donnatta Palmer, Artesia, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike McLoone, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tod Harter, Shelburne, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Rusk, Old Orchard Beach, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—7724 Cayenne Plz. W., Woodbury, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward & Hedwig Emery, Sylvania, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martin Swartz, Napa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Courtney Watson, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randal Mutter, Cocoa, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marilyn Townsend, Willits, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathy Wilson, Oceanside, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Gilbert, DELRAY BEACH, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bo Baggs, Port Arthur, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandra VanderVen, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laurel Ponist, E. Lansing, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chuck Block , Winter, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Anderson, Palo Alto, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne Colville, Belleville, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Merriman, Cortland, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rich Zagorski, Clifton Park, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Angie Affolter, Mundelein, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carolyn Dean, Morristown, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carolyn Dean, Morristown, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Victoria Trager, Little Rock, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adam LaManna, Durham, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Penny Rutishauser, Tuolumne, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. The Commission should make substantial, suitable
arrangements to reduce the ballooning cost of political campaign broadcast advertising, so that
these campaigns can be run at a reasonable cost.
—Dwain Wilder, Rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marc Maloney, Citrus Heights, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet Levy, Little Canada, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Swanson, Eugene, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martha Izzo, Evergreen, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robin Pappas, pocono manor, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bernard Goryca, Dearborn Heights, MI
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I have been a broadcaster for almost 50 years and am almost ashamed to admit it. It is no longer a
means of entertainment and informtion but rather considered an investment opportunity and
commercial dispenser. American listeners/viewere have been cheated out of quality programming
as well as quantity of local programming, community needs have been set aside for capital gain.
Local businessmen have been squeezed out in several ways. Advertising rates are driven up by
conglamorate ownerships keeping smaller business from being able to afford broadcast advertising
but also, because of the lack of quality, they cannot get as good an ad as larger, big business
advertiser can, thus suffer more. The qulity and quantity of local broadcasting has pushed listeners
away making the advertising buy not as valuable as it used to be. But companies can own a half
dozen or more stations in a market and in any market they can purchase. They don't rent the
airways, the frequenceis, merely acquire through brute force and then don't have to maintain their
position or their ownership. In exchange for using our airwaves for free, broadcasters are supposed
to provide programming that fulfills community needs. But too often they focus on maximizing their
profit margins while minimizing their obligation to serve the public. As the FCC reviews its ownership
rules it must commit to strengthening our media — and our democracy — by putting the public
interest before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—Henry Sommers, Vestal, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Emily Rothman, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark A Zadarnowski , San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Evan Fales, Iowa City, IA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Wilson, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Ryan Morris, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jose Abreu, ,

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lesa Plunkett, Salem, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bobbi-Lee Smart, Anaheim, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rolf Gidlow, Lyndonville, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Pike, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carrie Kube, Phoenix, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerry Williams, city, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward Nattenberg, San Rafael, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet Rackham, long branch, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Paul Kauppila, San Jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Parker Jordan, Springfield, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Rodeheaver, Schuylerville, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must establish standards for public news programs that emphasize fact
checking and analysis over useless opinion and punditry. 2. The Commission must not consider any
rules that would further concentrate media ownership. 3. The Commission’s review must address the
deep and intractable disparities in media ownership by women and people of color. 4. The
Commission must strengthen its rules to prevent companies from using local news sharing
agreements to circumvent ownership limits and provide less public interest programming.
—Jonathan Hearn, Austin, TX

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jordan Arden, Weatherford, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pamela Reichmann, Milwaukee, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Walter, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gemma Buell, Napa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matt Matysik , Astoria, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Flannery, Syracuse, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mitchell Friedman, Pleasant Hill , CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John J Nunes, Milton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Art Glick , Renick, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerrie Rousseau, Beaufort, SC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robin Fox, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Niewiarowicz, Golden, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dottie Gutenkauf, Plainfield, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shelley Moses, Oriskany Falls, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amber Brookman Jr, new york, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Davis, Mayer, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne PAvlic, Northville, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Damon Franke, New Orleans, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Petrick, RIVERVIEW, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sam Rosser, Matawan, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Woods, Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brent Riggs, Inglewood, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roseann Hiebert, Bayonne, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Damon Copeland, Ocoee, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kate Smith, austin, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Roush, Federal Way, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Theo Bickel, Bellingham, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Louise Wendt, Lady Lake, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tony Alberico, Port Ewen, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Seamon, Tucson, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan McKenzieSullivan, Olympia, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elaine Lee, Elk Grove, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marc Garber, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Hahn, Austin, TX
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WHEN THE LAW WAS THAT THEY MUST TELL THE TRUTH AND CHECK FACTS IT WAS FOR
THE PEOPLE NOW IT IS FOR PROPAGANDA AND CORPORATE GREED .i DONT WANT TO PAY
FOR THEIR HOUSES OF LIES CHARGE THEM AND EVEN ALLOW THEM TO BE PUNISHED FOR
PROPAGANDA WHICH USED TO VE AGAINST THE LAW IN USA. In exchange for using our
airwaves for free, broadcasters are supposed to provide programming that fulfills community needs.
But too often they focus on maximizing their profit margins while minimizing their obligation to serve
the public. As the FCC reviews its ownership rules it must commit to strengthening our media — and
our democracy — by putting the public interest before corporate profit: 1. The Commission must not
consider any rules that would further concentrate media ownership. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Virginia M Smith, Sunrise, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Bennett, Santa Fe, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carl Foner, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randall Smiley, Phoenix, AZ

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Bowen, Princeville, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mitch Johanson, Salt Lake City, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alexis Carpenter, Reston, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J Anderson, Columbus, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donivan Michael, livonia, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Austin, Winchester, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—B Lerner, San Jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bobbi Panelli, Mountain View, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Natalie Dandekar, Havre de Grace, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jan McCall, West Bend, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Ganz, Orangevale, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Walter Paul Illert, St. Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Gallagher, New Fairfield, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Warner, Bath, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Geoffrey Giampa, Essex Junction, VT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Don't allow the Commission to be corrupted by the big
corporations in the broadcast industry.
—Barry Ergang, Bryn Mawr, PA

Please read this message - do not delete for forward to an intern. This country is messed up as is it,
and we need our politicians to start helping fix it. In exchange for using our airwaves for free,
broadcasters are supposed to provide programming that fulfills community needs. But too often they
focus on maximizing their profit margins while minimizing their obligation to serve the public. As the
FCC reviews its ownership rules it must commit to strengthening our media — and our democracy —
by putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Tony DiLoreto, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Bausch, Belmont, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—A Rambeck, Sauk Rapids, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eugene Smith, Houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sally Reinholdt, Alexandria, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J J Barrera, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy E. Ellingham, Bellevue, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joyce Hawes, Waltham, VT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leigh Knappick, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeannette Toppel, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Smindak, kettering, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rick Russell , Bowling Green, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Wilder, Englewood, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Kavanaugh, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David S. Nichols, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stanley Hix, Raleigh, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Wolf, Broadway, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ben Ruwe, Felton, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charlotte Zitis, Rockledge, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pamela Kersting, Bolingbrook, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Doughty, Stockbridge, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tandy Sturgeon, Ludington, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Sylvia Ansay, Palm Beach Gardens, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Katya Glockner-Dow, Houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Pedersen, AUSTIN, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Collins, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alecto Caldwell, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Sauvante, Austintown, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bob Delaney, St. Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frank Atchley, Shawnee, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Duffy, Yonkers, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Monica Latka Black, Unicoi, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lyla Fadali, La Jolla, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laurie Reed, Eau Claire, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sergio Flores, LONGVIEW, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—MichaelEric Lerner, San Jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Francisco, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane Branham, Norton, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lorraine Kirk, Nederland, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bret Lyon, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—MaryElizabeth McIlvane, Altamonte Springs, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shelly Young, Coaldale, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Davis, Scottsdale, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Kuca, Little Rock, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Max Konrardy, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Hawley, Ketchum, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg STephend, brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Mason, Greenbelt, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joni Metcalf-Kemp, Greenwood, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diane M Money, Northport, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Roberts, Salem, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alex Schoenfeldt, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eileen Prefontaine, Southborough, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Larose, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Flaherty, Wilseyville, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dave Luxem, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerard F Gaudin, Metairie, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Fontes, Lake Oswego, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Rubino, Raleigh, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Eaton, Westport, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. The Commission must keep free antenna TV.
—Daniel Wagner, New Berlin, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark L Grantham, Gulfport, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Dangel, Cincinnati, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Liddle, Schenectady, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dorothy L. Tartaglia, Silver Spring, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Iltis, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tracy DiLossi, Holmes, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Liette Pedraza-Tucker, Brooklyn, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Weil, Salem, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alice Prine, Redondo Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Phyllis Montour, Norwalk, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet Kunert , Carlsbad, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fred Lapitino, N. Sutton, NH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen McChrystal, Santa Monica, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Klein, Cotuit, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Philip Johnson, Great Barrington, MA

I thought you gave an excellent keynote speech at the 2011 Future of Music Policy Summit... one of
the best I've seen. Freepress.net says it better than I can, so I'm not editing the text below. I do feel
that this is an extremely important issue. In exchange for using our airwaves for free, broadcasters
are supposed to provide programming that fulfills community needs. But too often they focus on
maximizing their profit margins while minimizing their obligation to serve the public. As the FCC
reviews its ownership rules it must commit to strengthening our media — and our democracy — by
putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Stuart Pearlman, Washington, DC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maria V Pesha, Wilmette, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kristy Cordes, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Rubenstein, Campbell, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kenneth Grant, PORTLAND, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marc Haslam, Cedar Park, TX
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As you have seen, Americans are sick of corporate interests taking precedence over public good. In
exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laurie Mecham, Salt Lake City, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marjorie Joyner, Muncie, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerome Stein, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Suzanne Dolberg, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sally Moore, Bernalillo, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rita Woods, ,

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kj N Elson, sun city, AZ

Let's return to the 'old' rules that said that broadcasters have some obligation to the people in
exchange for free use of our airwaves. Truthful news everyday is a must -- do away with 'opinions' in
the newscast. A public obligation to report local news and to be available in emergencies to
broadcast life-saving information. And also: In exchange for using our airwaves for free, broadcasters
are supposed to provide programming that fulfills community needs. But too often they focus on
maximizing their profit margins while minimizing their obligation to serve the public. As the FCC
reviews its ownership rules it must commit to strengthening our media — and our democracy — by
putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Kathy Johnson, Milwaukie, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Colleen Weikel, lancaster, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margarita Donnelly, CORVALLIS, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mohammed Iqbal, ballwin, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerry Oppenheimer, Charlotte, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Todd Tollefson, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Wellenkamp, Brookline, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Allison Carpenter, Havertown, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Merz, San Rafael, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Rhoads, Bloomington, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kristen Potter, House Springs, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jon Povill, city, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darlene Jacobs, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Rebello, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shea Turner, Terre Haute, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Carruth, Brighton, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Zohn, Vero Beach, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Austin Leach, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—rOBIN RUPE, albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrea Reed, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Garritson, New Albany, IN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. It is imperative that the media be subject to public control. The first
thing a dictator does is take control of the media. What we're seeing now is a dictatorship of large
corporations, controlling the media message to persuade the public to vote for policies that benefit
the wealthy at the expense of the public.
—Cathy Bettoney, Clute, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Farrell, Bronx, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Josephine Girardin, West Islip , NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Federico Prado, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Levy-Wolins, Olympia, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Pagan, Staten Island, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tazio Zatori, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Seth House, Ogden, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Lee, Palm Springs, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Catherine Holzman, Baraboo, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Feran, Littleton, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Valerie Galdieri, Flanders, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Tileston, stanford, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kurt Sussman, PORTLAND, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert D. Tidwell , jacksonville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Crowe, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deirdre Weliky, Flushing, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Russ Stratton, Hattiesburg, MS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erick Willing , San Antonio, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Hahin, Springfield, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Resnik , Silver Spring, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Sincerely, Bill Mishler San Jose, CA bill@stragglyrs.com
—Mr. Bill Mishler, San Jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Eschen, Grand Coulee, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Music, Royal Oak, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert M. Rubel , Mira Loma, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arthur Alenik, Capistrano Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Fullerton, Baldwin City, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christine Mermilliod, Corbett, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alice Gray, Port Orchard, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Gilbert, Cerrillos, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wayne Pipke, Rocky Hill, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frederick Pratt , Tampa, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeremy Hart, Houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Anthony Andrews, Live Oak, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cary Kittner, Barrytown, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clifford stewart, Salinas, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raleigh Blouch, Lansing, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James L Rideout, Sun City, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Danny Gonsalves, Fresno, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julie Goldberg, los angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Liriano, Bronx, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michelle Anderson, winston salem, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Gailey, Kilauea, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Monte Barry, Fort Collins, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathryn Summers, Santa Monica, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Brenner, San Bruno, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Sadosky, Colchester, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Selma Schneider, Casper, WY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dorie Green, Bozeman, MT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim Johnson, Davis, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Perry Bergman, Thornton, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephanie Houston, Ashland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew De Mars, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Katrina Gergely, Pensacola, FL
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As the FCC reviews its ownership rules, please commit to strengthening our media, and our
democracy by ensuring that broadcasters provide programming that fulfills community and serves
the public. Public interest must come before corporate profit; to that end: 1. The Commission must
not consider any rules that would further concentrate media ownership. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—John Heglin, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Walker, Winthrop, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ted Lanane, Gettysburg, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Denise Barker, Derwood, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Bragassa, Mechanicsville, VA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Spohr, Tahoe City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith McMaugh, Cranston, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon Haley, Lebanon, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura Stucin, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roxy Gray, Canton, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ian Micklewright, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—M Schutt, M Spring, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane Bender, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Albers, Buggalo, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan Ferrante, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Connie Warren, Weed, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brad Larrabee, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan F Burns, Manchester, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Van Horne, Middletown, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Pohl, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynette Weick, Arlington, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Dimock, Monmouth, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Caryn Graves, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bob Westal, Anaheim, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jesse Krisher, Morrison, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kristine Andarmani, Saratoga, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sara Hunsaker, Greensboro, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gill Fahrenwald, Olympia, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffrey Wyatt, Fairfield, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Harper, Newburgh, IN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alex Wilson, Newark, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carlos Matal, Las vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Urmila Padmanabhan, Fremont, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ian Hickman, Hermiston, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vincent LaMarca, BROOKLYN, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jack Saylor, South Bend, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—W R. Sopchak, Ponte Vedra Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rosemary Ohanian, Cranbury, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Schneider, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Dawley, Culpeper, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrea Friedmann, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erin Harris, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Park, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Rowell, Lake Mary, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kenneth Vandenberg, Freedom, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Myrna Brittain, harrison, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Hedwig Backman, Federal Way, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony Ordon, BELLEVUE, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Partlow, Altadena, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William L. Parker, Tempe, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Stubbs, Sun Valley, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lorene Rowland, Billings, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas Donehoo, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chip Phillips, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terry Bergeron, St Louis, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kimberly Murphy, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must NOT - I repeat, NOT - consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming. FIX THIS MESS NOW!!!!
—Jill Duncan, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fran Manushkin, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Zuniga, DANBURY, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Henk Loorbach, nyc, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Craig Unterborn, East Rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Kretsch, m, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Helen Bacon, san rafael, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Titus Woods, Chico, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael J. Masley, Manville, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—JH Carlson, Ceres, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vincent Patti , Long Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Wright, Florala, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kate Skolnick, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Preston, NEW YORK, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dina Willner, Mahwah, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carrie England, Winchester, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas Johnson, Bowie, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William V. Krohn, Richland, MI

Broadcasters are supposed to provide programming that fulfills community needs in exchange for
using our airwaves for free. However, they have abandoned their obligations to serve the public
interest in order to maximize their profit margins. As the FCC reviews its ownership rules it must
commit to protecting the public interest, which should improve both our media and our democracy. 1.
The Commission must not consider any rules that would further concentrate media ownership. 2.
The Commission’s review must address the deep and intractable disparities in media ownership by
women and people of color. 3. The Commission must strengthen its rules to prevent companies from
using local news sharing agreements to circumvent ownership limits and provide less public interest
programming.
—Sandra Garber, Petaluma, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Reka Viczian, Warwick, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sage Lazenby, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Gillentine, Wofford Heights,, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bonnie Bruinsslot, Sebastopol, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andy Tomsky, san marcos, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—M Louise Rothman-Riemer, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wes Loveday, Poughkeepsie, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeri Pollock-Leite, ALTADENA, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Katz, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Walter Pozywio, chicago, IL

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Hollomon, Collierville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christian Mack, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—D K. Pasha, Lake Helen, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rudy Perpich, Hopkins, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karl Schlatter, Wilmington, DE
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Abram Tamez, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gina Block, Higganum, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Griffith Davies, myrtle creek, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elias Martinez Cohen, High Falls, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ralph Drake, Oak Harbor, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Villanueva, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brandon Manning, El Dorado Hills, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sydney Cohen, Wausau, WI

Private broadcasters use our airwaves for free. In exchange, they are obligated to provide
programming that serves the community. Instead of "paying forward" for free airwaves (paid for by
taxpayers) by including public service in their mission, they focus exclusively on maximizing their
profit margins. When the FCC reviews its ownership rules, it must commit to strengthening our media
— and our democracy — by putting the public interest before corporate profit: 1. The Commission
must not consider any rules that would further concentrate media ownership. 2. The Commission’s
review must address the deep and intractable disparities in media ownership by women and people
of color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Amanda Harding, Chapel Hill, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Capalbo, Chesterfield, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Porter, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kipp Hollingsworth, Winston-Salem, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sean McDonald, Covington, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandra Perkins, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tao Semko, Miami Beach, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Garitty, Nevada City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Cutshaw, Chuckey, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandra Mitchell, Drapre, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven J Cahill, Redlands, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Windrum, Los Angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Henry Krokosky, appleton, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kadri Kurgun, Rockport, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jen Robison, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward Forrest Frank , Reynoldsville, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Eldridge, Wheaton, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim Taylor, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura Kaiser, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerry Brees, Marysville, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Remington, Arroyo grande, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—B Arline Rutledge, Arco, ID
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynne McCollough, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amy Schoppert, tacoma, WA

In exchange for the right to use our airwaves for free, broadcasters are supposed to provide
programming that fulfills community needs. But too often they focus on maximizing their profit
margins while minimizing their obligation to serve the public good. As the FCC reviews its ownership
rules it must commit to strengthening our media — and our democracy — by putting the public
interest before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership to the detrius of public welfare. 2. The Commission’s review must
address the deep and intractable disparities in media ownership by women and National Minorities.
3. The Commission must strengthen its rules to prevent companies from using local news sharing
agreements to circumvent ownership limits and provide less public interest programming, including
such serving the special educational or informational needs of children as mandated under the
Childrens' Television Act 1990.
—Larry Ellis Reed, Winona, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—L Lasdon, ravenna, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stuart Curtis, Corvallis, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Brace, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Wolcott, Forest Hills, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carl Cording, Ravena, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—134 New Street, Shelton, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shirley McGreal, Summerville, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Grinthal , San Mateo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Amundsen, Oneonta, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Henry N Hulter, san rafael, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Beth Muir, Manhattan Beach, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Winfield, Conover, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leila Parrott, San Carlos, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Hoopes, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—H Artie Carrasquillo, Brattleboro, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kenneth Chaney, vian, OK
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elissa Hoeger, PRINCETON, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laurie Green, Gilbert, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward Bond, Eugene, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gladys Shaw, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Mead, clinton, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Stokes, St. Petersburg, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Gallo, Norwalk, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Billy Glover, Bossier City, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Allara, Daly City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kay Weidig, San Francisco, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Simmonds, St Paul , MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—DAniel J Grothaus, Kansas City, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lucy Neider, Ashland, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ralph Rider, st clair shores, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Geoff Briggs, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daryl Gleiche, Tigard, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Phil Orem, Arlington Heights, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Glenn Aumann, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—F W White, Jefferson City, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Troyano, New Orleans, LA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Michaels, Long Grove, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joann Eckstut, Rensselaerville, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon Johnson, Osceola, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vernetta Mullins, Tampa, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Duncan Duchov, Winchester, NH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Lopez, Reno, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Collins, Coopersville, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Claudia Mackey, Stockton, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Arbogast , Niles, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marilynn Smith, Vero Beach, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Valeria Locati Brignoli, Spain,

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Alexander, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James M. Kilker, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eugene Beardsley, Concord, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Reed Anderson, portland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raeanne VanDer Plaats, Grand Rapids, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul and Gwyn Kitos, Burnaby, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jared Madere, brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Irene Shum, Livingston, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Drake, Oak Harbor, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Irving, Cape Elizabeth, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Bayard, Maplewood, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Stein, Houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cecelia Byrnes, Bronx, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lowell Hart, Edwards, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Faye, Yonkers, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randall De Trinis, Lyndhurst, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Berlinghoff, Farmington, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Smith, N Bethesda, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary G. Puffenberger, Elizabethtown, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. Concentration of ownership by definition is not in the interest of the public. The
commission is there to protect the interests of the public, not the profits of the few. Recipients of the
largesse of the FCC are well represented in the 1%. To continue to align yourselves with the 1% and
against the will and needs of the majority is folly and unamerican. 2. The Commission’s review must
address the deep and intractable disparities in media ownership by women and people of color. 3.
The Commission must strengthen its rules to prevent companies from using local news sharing
agreements to circumvent ownership limits and provide less public interest programming. If we are
to return to the income equality that characterized the prosperity of the US 1946-76 and its social
tranquility we must return the benefits of media to the people.
—Rosalind McDermott, Huntsville, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Hathaway, Pico Rivera, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Dykes, Houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robin Jones, Gladwyne, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paolo Beretta, Carbondale, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vincent Pope, Plymouth, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brent Fisher, city, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Humphreys, Irvine, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Dergosits, Homosassa, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—F Michael Brumfield, Winter Park, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Harrell, Savannah, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joshua Diebel, warren, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Austin, Snohomish, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann Carranza, Healdsbug, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Edmunds, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michelle L. Fast, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Curry, South Bristol, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Lauzon, Romulus, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Seren Bradshaw, Forest Ranch, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider approving any rules that would further concentrate
media ownership. 2. The Commission’s review must address the deep and intractable disparities in
media ownership by women and people of color. 3. The Commission must strengthen its rules to
prevent companies from using local news sharing agreements to circumvent ownership limits and
provide less public interest programming. 4. The commission must prevent stations and networks
from introducing popups and logos on the screen which add to distracting clutter on the screen of a
TV. This makes TV a pain. 5. The Commission must stop and overturn ALL policies which prevent an
individual from receiving distant signals from other U.S. and foreign broadcasters via antenna or
satellite signals. No rule should be allowed which prevents anyone from contracting with any service
which can provide such signals. Any present rules and policies which restrict such free access
should be deleted.
—Anthony W. Cynor, Anaheim, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chuck Stegman, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe and Mary, ventura, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John S Cheney, Henderson, NV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—CMichael Nelson, Midway, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary L. Jenkins, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Owens, Franklin, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judy Chapman, Wheeling, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laurie Gold, Dallas, TX

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arifa Goodman, San Cristobal, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Macy, Morrisville, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sara West, San Luis Obispo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Smith , Venice, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Matthew Russell, Jacksonville, FL

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michelle Macy, Houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gabriel Jacobs, Evanston, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Josh Babetski, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William G Lott, Martinsville, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wendy Fuchs, Boulder, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ryan Kosmicki, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jamienne Andris, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen Eaton, Middletown, DE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike McCormick, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura Lyon, Carson, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Civiletti, OAK GROVE, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Goode, Silver Spring, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Billy Wilkinson, daphne, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Britt Lind, LAKE STEVENS, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Caitlin Ackerman, Barnegat, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerry weiss, Breckenridge, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Salamone, Bushkill, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeremy Johnson, Juneau, AK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jill Davine, Culver City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arthur Rosenberg, Plainsboro, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Gilbert, Nanuet, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shane M Worth, Washington, DC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Martin, signal mountain, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tina McBride, Lexington, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Myron Buker, city, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adina Parsley, Ferndale, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dorothy Enright, Glenside, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martha Johnson, Concord, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marx Broszio, MYAKKA CITY, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Heather Olson, Lansing, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leeann Ford, Eugene, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jan Oldham, Santa Barbara, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Reed Anderson, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet McKinney, Bow, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ben Brooks, Somerville, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Parker, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clarence Gee, Houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sean Olson, Salt Lake City, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mindi Tambellini, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kerry Moore Kroneman, Des Moines, IA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marilyn Waltasti, Wentzville, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dave Waugh, San Marcos, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rob Bein, Longmont, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Wolfe, Miami, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Doug Gilmore, nashville, TN
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At the very least, it appears to be time to take a close look at what the actual situation is now versus
what was originally described and intended: In exchange for using our airwaves for free,
broadcasters are supposed to provide programming that fulfills community needs. But too often they
focus on maximizing their profit margins while minimizing their obligation to serve the public. As the
FCC reviews its ownership rules it must commit to strengthening our media — and our democracy —
by putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Michael Norton, Norristown, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fred Williams, Lenoir, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Morgan Mull, Houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Ostipwko, quiogue, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Herrington, Flushing, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Melanie King, Boise, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bonnie Uffman, Lawrence, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann McCleary, Claremont, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rita Burnham, La Crescenta, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Kelly, Fullerton, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shannon Edwards, Los Gatos, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alfred Lardizabal, Honolulu, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Haworth, New Carrollton, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Robert McClenaghan, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Rudnick, NY, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Felipe Rodriguez, Carolina, PR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harvey Arkin, Honolulu, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Breyman, Hudson, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carlos Neira, Missouri City, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. You are NOT supposed to work for the powerful corporations but
the American people. Start doing your job!
—Debbi Atkinson, McKinney, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chimey Lee, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dale Middleton, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Bortle Jr., LeRoy, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matt Bachelder, Kenwood, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marc Dumas, Fairbanks, AK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Yoder, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Please act in the best interest of consumers instead of large
media conglomerates.
—Barbara Lancki, Parma Heights, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Goldfarb, Plantation, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Ofsink, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Ostipwko, baldwin, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jacque Feulner, Arvada, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christy Hitchens, Houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michal Lauren, Boulder Creek, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carl Morse, Chula Vista, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Douglas, L, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ted Fishman, San Jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Melton, Indian Land, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Teos Abadia, Portland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Brandler, West Camp, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Juliet Forster, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barry Godusky, Macungie, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gaye Smith, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nora Roman, San Francisco, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shannon Morris, Columbia, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Schwade, EUREKA SPRINGS, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Josh Larson, Des Moines, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lindsay S Suter, North Branford, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregory Dorais, Martinez, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Klumb, Louisville, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Moises Covarrubias, Moreno Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Evan Johannson, Quincy, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Yvonne Prete, Brookline, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Suthers, Burbank, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Amodeo, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elliott Owen, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Noble, Edmonds, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Gussman, Southampton, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harold Waters, Houston, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura Warren, Santa Fe, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Robinson, Westwood, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Earl Freeman, Morris Plains, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher deLiz, Oxnard, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Wikander, Philadelphia, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ted Kropiewnicki, Bear, DE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Stone, Santa Rosa Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—D R Spencer, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Wayrynen, entiat, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim Dolan, Bozeman, MT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Davoud Jamshidi, Ann Arbor, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roland Heidenfelder, Green Mountain, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Oscar Revilla Alguacil, San Sebastian de los Reyes, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Umberto Lazzari, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alyson Shotz, Brooklyn, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Struven, Long Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Calvin Rittenhouse, Columbus, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Priscilla A. Winn, Terre Haute, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael A Burger, Columbia, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Schmeck, Columbia, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Angela Jaggar, Port Washington, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. No more covert consolidtion!
—Susan Chapman, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tyson Thomas, San Mateo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ben Badger, Morgantown, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Van Syckle , Endicott, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Heather Holliger, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward Elric, Kenwood, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Albert Arias, southold, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Rentz, Beaufort, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pamela Thomas, Portland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Bennett, Port Washington, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harvey Goldman, Del Mar, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Kelly, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stacy Christiansen, Tulsa, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Richard Anderson, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Broadcast TV is garbage. Too many commercials and crap shows.
PBS is the best. Stop wasting my tax dollars on the broadcast handouts which equals the dumbing
down of America and give it all to PBS. Educational family programing without the violence and
garbage on commercial broadcast tv.
—Nick Dubyk , westlake, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Oshri Hilzhenrath, Petah-Tikva, None

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Penny Gill, White Plains, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Hurst, Waco, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Wilkey, Signal Mtn., TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathryn Munson, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eileen Bowerman, Des Moines, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas Smith, Little Rock, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. The Commission must look to its charter and recognize that it was
created to serve the people and not the corporations.
—Vincent Gormley, Sioux Falls, SD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joyce Sica, Windsor Mill, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sue A Moon, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph micketti, Ashland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diane Andrulonis, Port Deposit , MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jessie T. Stepanian, Methuen, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura Prestridge, Memphis, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Hechler, edgewater, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chet Hepburn, Arlington, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry L. Watson, Salem, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lawrence Loe, Diamond Bar, CA
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Please serve the PUBLIC - not corporate - interests. In exchange for using our airwaves for free,
broadcasters are supposed to provide programming that fulfills community needs. But too often they
focus on maximizing their profit margins while minimizing their obligation to serve the public. As the
FCC reviews its ownership rules it must commit to strengthening our media — and our democracy —
by putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Robert Bradshaw, Cape Coral, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Robert Elliott , Monument, CO

"WE the PEOPLE" to whom the airwaves actually belong to have an agreement with corporations
that want to use those public airwaves for FREE which the FCC is suppose to ensure is kept. In
exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane Mc Bee, Phoenix, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregory Powers, Felton, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Donahue, Anderson, WV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Angela D. Holmes-Merritt, Tuskegee Institute, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Rice, Baytown, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Grant Bennett , Beatrice, NE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christian Nelson, S. Deerfield, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Patrick Holvey, Notre Dame, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nezka Pfeifer, Scranton, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Georgia Cady, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann Thryft, Boulder Creek, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aaron Thurston, Ithaca, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Wood, Colorado Springs, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thatcher Bohrman, Prescott, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Keppler, city, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maneesh Pangasa, Yuma, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Schulze, Tacoma, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Stewart , Harbor Springs, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Armstrong, Wheat Ridge, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Horton, Garner, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brandon Braegelmann, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David W Miner, IOWA CITY, IA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. It is of the upmost importance to recognize the importance of a
free press to retain a TRUE and VIVACIOUS democracy. Corporate owned NEWS and sponsored
funds that infiltrate NEWS will result in the lack of AMERICAN integrity, AMERICAN Justice and most
importantly, "We The Peoples" VITALITY OF TRUTH.
—Penny Ryan, Anaconda, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Woodward, Lee, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Trotter, Jamestown, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglass Reeves, New York City, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Peckman, Charleston, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sylvia Stack, Annandale, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amanda Summers, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Qua, Boston, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nelda Street, Cobb, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gayle B. Rosenberry, Baltimore, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Fluhr, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Neil Redding, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Martin, Enid, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dorothy Meyering, Owatonna, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffrey Seidman, Poughkeepsie,, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Russell Strom, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robin Nelson, Braintree, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Hinzman, Laurel, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Virginia Landgreen, Eugene, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan Andersson, Topanga, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Meyer, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Erin Michael Finney, Salt Lake City, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Stan M, Apex, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roy A. Jensen M.D., Gardner, KS
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mel Templet, Pottsboro, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Wininger, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martha E Blackwell, Sunnyvale, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Layne Schwarting, Cheyenne, WY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barry Rabichow, Oak Park , IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Niles, Huntington Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leonard Schwartz, Newark, DE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martin Bernstein, chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Veda Stram, Camano Island, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph and Mary Gerace, Lakewood, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marc J. Schoenberg, Farmington HIlls, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Houser, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Luis Arroyo, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Dutton, Newport, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Chipman, Kernersville, NC, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barry Danielson, GreenValley, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. I cannot stress this enough. 2. The Commission’s review must address the deep and
intractable disparities in media ownership by women and people of color. 3. The Commission must
strengthen its rules to prevent companies from using local news sharing agreements to circumvent
ownership limits and provide less public interest programming.
—Ellen Franzen, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kelly and Ralph Hochendoner, White Salmon, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerard F. Mc Dade, Newtown, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Meiers, Macomb, IL

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne Berndt, Sharon, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Morano, Allston, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Zachary Greene, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jean Fritz, Grandville, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. We have been robbed of the purpose of a free press, which is to
allow Professional Journalist, report on issues that are important to the American Public. Journalist
should focus on National, regional, and local stories, that have importance to the community even
though the report may not have high ratings we the people should have confidence that the
Journalism is Professional supported by facts and evidence, and NOT related in to ratings. Ratings
are destroying the relationship between Freedom of speech, and Professional Journalism to deliver
news to WE the People that is important even though the story may not have high ratings. We need a
real set of Channels devoted to real Profession News, not effected by ratings.
—N Avery Litin, Minden, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Ikle, Alamosa, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Coby Lyons, Henderson, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan Castner, Emeryville, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Curt Gebhart , Woodside, NY

Occupy the FCC In exchange for using our airwaves for free, broadcasters are supposed to provide
programming that fulfills community needs. But too often they focus on maximizing their profit
margins while minimizing their obligation to serve the public. As the FCC reviews its ownership rules
it must commit to strengthening our media — and our democracy — by putting the public interest
before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—F Julian, new port richey, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Kainulainen, Scottville, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Floyd T. Walling, Kerrville, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen B. Gillaugh, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Bogosian, Marina, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Bilson, Studio City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy J. Brun, St. Peters, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Michalak, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mardi Hanson, Higganum, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darryl W Perry, San Antonio, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sara W. Baker, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sal Casano, Albany, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Georgia Locker, Fort Collins, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Callie Bourgeois, Magnolia, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Connie Crusha, El Cajon, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Turausky, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jean Wichlei, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Skadeland, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lawrence Rich, Washington, DC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terry Garthwaite, san geronimo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jacqueline A. Boucher, La Mesa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ralph Reichle II, Sterling, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Reed, Deming, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—S Pena, Moorpark, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lotti Knowles, Valley Glen, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bob Carlsten, Denver, CO

TV, even with all the cable channels, is still mostly a wasteland. The FCC needs to enforce rules on
our airways, instead of caving to lobbyists. In exchange for using our airwaves for free, broadcasters
are supposed to provide programming that fulfills community needs. But too often they focus on
maximizing their profit margins while minimizing their obligation to serve the public. As the FCC
reviews its ownership rules it must commit to strengthening our media — and our democracy — by
putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Diane Harper, Frisco, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Willem Paffen, Las Cruces, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shaun Forrester, Springfield, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lauren D, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Jahns, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Goldstyn, Oxnard, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sarah Heile, Marlborough, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Simpson, Bellevue, WA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ray Bustos, Fullerton, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandra Smith, Clinton Twp, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gabriel Finkelstein, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randall Paske, Kansas City, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott messick , Conroe, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert DeBusk , Gansevoort, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Trevor Karmanian, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Bowman, Anacortes, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ernest Beer, Marlboro, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael McLaughlin, Council Bluffs, IA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Amato, Lecanto, FL

Just say NO to corporate welfare! Public airwaves are a PUBLIC resource, not a gift for corporate
profit. Media are already far too concentrated and concerned only with profit. In exchange for using
our airwaves for free, broadcasters are supposed to provide programming that fulfills community
needs. But too often they focus on maximizing their profit margins while minimizing their obligation to
serve the public. WE NEED MORE PUBLIC BROADCASTING, NOT LESS! As the FCC reviews its
ownership rules it must commit to strengthening our media — and our democracy — by putting the
public interest before corporate profit: 1. The Commission must not consider any rules that would
further concentrate media ownership. 2. The Commission’s review must address the deep and
intractable disparities in media ownership by women and people of color. 3. The Commission must
strengthen its rules to prevent companies from using local news sharing agreements to circumvent
ownership limits and provide less public interest programming.
—John Michels, Silverton, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Zeke Ayele, baltimore, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Brandes, Malibu, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Krawisz, Marshfield, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Walter Scott, Salt Lake City, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Garth Graham, Bristow, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Prieve, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Williams, Scottsboro, AL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rob Adams, Columbus, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Jagiello, bloomingdale, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Tag, Sarasota, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Fred Bichl, Yakima, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David King, Santa Fe, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Allison Cramer, Rockville Centre, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe St. Clair, San Luis Obispo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—TK Wang, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeffery Blackwell, Delafield, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael A Lang, Studio City, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Corbin Brody, Amherst, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alexis Carter, Houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jill Davis-Moore, Bolingbrook, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matt Miner, Lawrence, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Sudo, Portland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Phyllis White, Yorktown, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erik Roth , Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ben Kreider, Muncie, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert A Rashti M.D., Norfolk, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Murrin, SAN DIEGO, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Moeller, Glens Falls, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Rull, Jacksonville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Hess, Selma, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jack Loose, Somerville, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Mawhorter, Santa Cruz, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ana murray, Waimanalo, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Bracher, Kent, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Kaplan, Tewksbury, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hal Keenan, Alameda, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Phillip Hertz, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Ammirati, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eleanor Castle, Kalamazoo, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ginger Duran, Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Todd Perlmutter, Winter Springs, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Wildermuth, whitewater, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward Helmer, Cortez, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wm Hadji, Oceano, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Zwick , Salt Lake City, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daryl MacLaren, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Phillips, Yorktown, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Bowers, Nashville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lilvia Soto, Green Valley, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry D Drane, Tampa, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. Broadcasters that provide untruths and propaganda have their
license revoked
—Richard A Neubauer, Hibbing, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeremy Friedman, Brooklyn, NY
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Do the right thing and end media consolidation now, for Pete's sake! In exchange for using our
airwaves for free, broadcasters are supposed to provide programming that fulfills community needs.
But too often they focus on maximizing their profit margins while minimizing their obligation to serve
the public. As the FCC reviews its ownership rules it must commit to strengthening our media — and
our democracy — by putting the public interest before corporate profit: 1. The Commission must not
consider any rules that would further concentrate media ownership. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Donna Acerra, Bethlehem, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Kathy Chris & Jessie Groth , Aurora, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Lehman, Galesville, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. And bring back the fairness doctrine! The airwaves are public, and
shoud be non-partisan
—Randall Nichols, Englewood, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ellen Mueller, St Petersburg, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lauren McGlynn, Hillsborough, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Hurst, Cheshire, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony Sayegh, Palm Harbor, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Funk, Acton, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kirk Scott , Arroyo Grande, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adrian King, El Cerrito, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laurine Fabrick, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann Hough, Escondido, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Miles L. Patterson, Kirkwood, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. A particularly irksome feature of this abuse is the number of "paid
programs" - program-length advertisements - that proliferate through nighttime programming and has
made headway in daytime programming, particularly on weekends. So the programmers not only
use their free airwaves to push commercials to us, they effectively violate any restrictions on the
number of commercials per hour permitted during a program. Furthermore, most of the products in
these advertisements have been shown to be scams or of questionable value. As the FCC reviews
its ownership rules it must commit to strengthening our media — and our democracy — by putting
the public interest before corporate profit: 1. The Commission must not consider any rules that would
further concentrate media ownership. 2. The Commission’s review must address the deep and
intractable disparities in media ownership by women and people of color. 3. The Commission must
strengthen its rules to prevent companies from using local news sharing agreements to circumvent
ownership limits and provide less public interest programming. 4. The Commission must limit or
eliminate programming that is solely promotional in nature.
—Sam Juliano, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Hover, Dunedin, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Tilghman, Deltona, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amy Roth, Chicago, IL

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Louis Anderson, Bourbonnais, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ted Tilton Jr., Rochelle, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Moon, Fairport, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald Sohn, Saginaw, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hans von Briesen, Santa Fe, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John O'Brien, West Lafayette , IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Owen, Loveland, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Glenn Hoffman, Somerville, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Zvolensky, Clinton, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adrienne Stearns, Trumansburg, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph L Kirk Jr, Trumbull, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Herring, San Pedro, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming. I
believe in the correct use of the airwaves by radio broadcasters. Big media has its role in our
country, but it is not everything. It must be tempered by good governance and regulation in order to
properly serve the community. Radio is local. Radio should be specialized to the community. Help us
take back the radio.
—Dylan Hughes, Morristown, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Loren Bawn, Des Moines, IA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David H. Stetler, Everett, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Chu, Syracuse, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jo-Ann McAuliffe, Venice, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rick Redfield , Wilmette, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ed Sahagian-Allsopp, Milwaukee, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dale Tavris, Silver Spring, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carl Elderton, Northglenn, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Creed Cate, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Jaso, Anchorage, AK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Hendricks, empire, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Howard Blair, Brushton, NY

Driving around the west I find we have some pretty meager radio services. Blah, blah, blah, preach,
preach, preach and endless vanilla music. Not enough to engage half a brain anywhere outside of
Public Radio. As for useful information ... forgetaboutit. In exchange for using our airwaves for free,
broadcasters are supposed to provide programming that fulfills community needs. But too often they
focus on maximizing their profit margins while minimizing their obligation to serve the public. As the
FCC reviews its ownership rules it must commit to strengthening our media — and our democracy —
by putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Douglas Russell, Scottsdale, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elsa Petersen, Doylestown, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregory Whitmore, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carey Gersten, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jill Levin, los angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Voelpel Casey, Sumerduck, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles McCall, West Bend, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Meleina Mayhew, Los Angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Van Valkenburgh, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erik Jacobson, Moscow, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eduardo Vega, OAKLAND, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pat Padgett , Wesley Chapel, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Brophy, vista, CA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sean Killen, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Chapman, Silver Springs, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darcie Obrien, vallejo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Straussner, Ferguson, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Misty Perez Truedson, New Braintree, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Norman Flye, Greenfield, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ralph Elias, Baltimore, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ramsey Parry, Greenville, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marc Dalio, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eugene Tortora, Concord, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Sgroi, Syracuse, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Louis Foster, Kyle, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alice Pfand, Port Orford , OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Martellaro, Lenexa, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jacqueline Friederichsen, Knoxville, TN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richelle Witt, Camarillo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Steinhart, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marion Carling, Hartford, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lenora Lawrence, Tillamook, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rick Olson, Honolulu, HI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Irwin Hoenig, Laurel, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Irwin Hoenig, Laurel, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce McFarlan, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jesse St. Laurent, Westford, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tracey Baird, Belleville, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pauline Burkhart, saint johns, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Della Fernandez, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robt Scouras, Lexington, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Myers, Brooklyn, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gilda Bettencourt, SF, CA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret T. Sacco, Oxford, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ovina Maria Feldman, Kirkland, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Karp, Valley Center, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Catherine Carpenter, Cambridge, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Pearson, Indianapolis, IN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bion Smalley, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Kelley, Foley, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Parvey, Issaquah, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Seibert, Columbus, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen Morris, Columbus, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Smith, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Durbin, San Diego, CA

You do realize that the 1996 Telcom Act has grealy concentrated ownership of media properties,
right? I hope you aren't willing to give the big irresponsible, entrenched players in the Big Telcom
even more powerful. In exchange for using our airwaves for free, broadcasters are supposed to
provide programming that fulfills community needs. But too often they focus on maximizing their
profit margins while minimizing their obligation to serve the public. As the FCC reviews its ownership
rules it must commit to strengthening our media — and our democracy — by putting the public
interest before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—Benita Campbell, Burgettstown, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jean Stephenson, Fridley, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Monteleone, Teacher, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Renee Williams, Carlock, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Davies, Chattaroy, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve & Sharon Binder, oxnard, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jamie Pelham, Lake City, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christina Hewitt, Boynton Beach, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Feldman, Sherman Oaks, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Starting under Reagan the FCC has constantly ruled in favor of
business not the public. It is time to reverse this trend.
—Kenneth Hulse, st louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard M. Gibson, Reston, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christie Robbins, Brooklyn, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lydia Jennings, santa fe, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mari Howland, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joel Adkins, Niles, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Eugene Waybright, Darlington, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alexander Dragon, Pittsburgh, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leanore M. Frank, Altoona, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Allen Rapatz, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Lebec, Sewickley, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brenden Kjar, Asheville, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shane Roeschlein, san diego, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Middleton, PALMER, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harley Winfrey, Wheatland, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brady Bryant, Cape Coral, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon Koogler, Brookline, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pam Allen, Lafayette, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—beverly Tangen, valley village, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas r Wagne, Norwalk, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe & MaryBeth Tanner, Moraga, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Cooper, Columbus, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edric Guise, Long Beach, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Peters, Quakertown, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerome Feinstein, Cresskill, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ramona Becker, Wichita, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreemhttps://s3.amazonaws.com
/s3.freepress.net/template-set -assets/sti/images/pointer.png ents to circumvent ownership limits and
provide less public interest programming.
—Timothy Warner, Brooklyn, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—L Adams, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Danielle Keister, Tacoma, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maurene McGrain, Gloucester, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Maggie Zhou, Arlington, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But, not surprisingly, too often they focus on maximizing their profit margins
while minimizing their obligation to serve the public. As the FCC reviews its ownership rules it must
commit to strengthening media oversight — and our democracy — by putting the public interest
before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—Doug Abbott, Silver City, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Allan Barstow, New Providence, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marvin George, Sierra Vista, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But nowadays they focus on maximizing profit margins while minimizing
their obligation to serve the American public. As the FCC reviews its ownership rules it must commit
to strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news-sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Loy, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Neil Young, turners falls, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Clark, Elkins Park, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lance Lindgren, Mission Hill, SD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vinh Vo, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Fazio, Bloomfield, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Breschard, Okemos, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Burke, Oakland, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Les Ventimiglia, Reno, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Jacobson, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Henry T. M. Snee, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tristan Chambers, Northampton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Beth Stroh-Stern, Carnation, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sheila Kwartler, Worcester, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christine Ward, grandview, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Oliansky, Larchmont, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Valerie McAndrews, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Berg, Wayzata, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Robin Smith, Asheville, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Utech Kacy, THIENSVILLE, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Virginia Wood, Boulde, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marla Holbrook, Brookville, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Freiheit, Fallbrook, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lauren Michelle Kinsey, Columbus, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ben Demar, seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clint Kosh, College Station, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerome Schaack, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. JP Kaneshida, LA, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bob Russell, Pleasant Hill , CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darlene Fields, Safford, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Monte Snyder, Middletown, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margarita Denevan, Arroyo Hondo, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Eduardo Miller, Bayamon, PR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne Marie Keller, Columbus, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Josh Bracken, NORTHBROOK, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Fraidowitz, NY, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Ashley, Danville, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arlle Warren, Palm Springs, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Floyd Nelson, Salt Lake City, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Kirchner, Fort Wayne, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William M Seyfried Jr, Boulder City, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dorsey Stebbins, Cincinnati, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ryan Mack, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jessica Hougen, Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paula Bargiel, Park Ridge, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Mittan, Bemidji, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Teninty, Eugene, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carolyn Nolan, Madera, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Schille, Normandy Park, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Loren Kollmar, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan Carlson, Saint Paul , MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sheri bueler, Troutdale, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Brown, Neenah, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jose Ricardo G. Bondoc, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. william charle, short hills, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amanda McNeill, Cortez, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Taku Tokuyasu, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carla Bloom, Traverse City, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Sefner, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raj Patel, san francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gavin Gamboa, Sherman Oaks, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frank Shap, swanton, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Armistead, Lake Linden, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charity Moschopoulos, Annandale, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Armistead, Lake Linden, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ruth Thompson, Longview, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ginny Grace, Matthews, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Phelps, HENDERSONVILLE, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger Vortman, Santa Cruz, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Victor B Miller, Alameda, CA

Please begin to help the public take back the airwaves after years of poor FCC oversight. In
exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. As the FCC reviews its ownership rules it must commit to strengthening our
media — and our democracy — by putting the public interest before corporate profit: I respectfully
ask the Commission to consider the following: 1. The Commission must not consider any rules that
would further concentrate media ownership. 2. The Commission’s review must address the deep and
intractable disparities in media ownership by women and people of color. 3. The Commission must
strengthen its rules to prevent companies from using local news sharing agreements to circumvent
ownership limits and provide less public interest programming.
—Maureen Perron, Half Moon Bay, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Virginia Anderson, Coconut Creek , FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Josh Keyes, Ann Arbor, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Ouazzani, Beaverton, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Taylor Culin, Sun City, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kris Abu-Omar, West Lafayette , IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pamela Joyce Hettinger, GUERNEVILLE, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joshua Ellis, Peoria, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Courant, Belfast, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dustin Bryce Johnson, Los Alamos, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sam DeWitt, East Hampton, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gabriel Kirkpatrick, Denton, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Horvath, Crawfordville, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara L. Branham, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vicky Brandt, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Brocoum, NYC, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. James Jones, Santee, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frank Hallock , Arcata, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul McCullough, Highland, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Arndt, Wheaton, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—MC Hagerty, Carlsbad, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jake Hand, Bonita Springs, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael H Sodos, Frederick, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Gitterman, Ypsilanti, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jacqueline Weiss, New Lenox, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynne Posner, Sheffield, MA

We need better news coverage... not all the same hearsay! In exchange for using our airwaves for
free, broadcasters are supposed to provide programming that fulfills community needs. But too often
they focus on maximizing their profit margins while minimizing their obligation to serve the public. As
the FCC reviews its ownership rules it must commit to strengthening our media — and our
democracy — by putting the public interest before corporate profit: 1. The Commission must not
consider any rules that would further concentrate media ownership. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Betsy Kaemmerlen, columbia, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vicki Leidner, san francisco, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Wellner, Frankfort, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Beverly Spaulding, Huntington Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Dave Ewoldt, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Caligiuri, austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet Whitcomb, Chicago, IL

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—B D, Asheville, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pat Cornell , Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Oglesby, NYC, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Garry Gentry, Tifton, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aliza Keddem, Portland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Walter W. Murrell, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shelle Theorob, Arvada, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Grace Dormier, Ozone Park, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lovetta F. Pyle, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rik Deskin , Kirkland, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Earnest Leon Knight , Georgetown, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cathy Riddle, Temecula, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Bator, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sammy Low, Ferndale, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anna Kaohelaulii, Honolulu, HI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom McLaughlin, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Illisa Kelman, new haven, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Merryman, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Savant, La Mesa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Hoffman, Park Falls, WI

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan Levine, Raleigh, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Edsall, St. Augustine, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Curtis, Tacoma, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Oshel, Roanoke, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Rager, cosmopolis, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Dennis, Temple, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Furr, Albemarle, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Trevor Munson, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Pickwick, Westborough, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Claudean McKellips, Lawrence, KS
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Gregorio, West Chester, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Meade, Louisville, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stuart Fischoff , Carbondale, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joanne Knoebel, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Josef A Richardson, Sparks, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian R. Herres, Encino, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Kaplan, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Crothers, Lexington, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John A Totten, Port Charlotte , FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen Blavatt, San Diego, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Leffel, Tampa, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Stevens, Coldwater, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bobby Ann Packwood, Sedgwick, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Jones, Greensboro, NC
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The FCC should represent the general public not the huge media conglomerates. Please commit to
representing the people you serve and then prove it in your decision making. We are awake and
watching. In exchange for using our airwaves for free, broadcasters are supposed to provide
programming that fulfills community needs. But too often they focus on maximizing their profit
margins while minimizing their obligation to serve the public. As the FCC reviews its ownership rules
it must commit to strengthening our media — and our democracy — by putting the public interest
before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—Stamatina Vourgourakis, Everett, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Temple, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J Wright, New Port Richey, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Bourdeau, Nevis, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne Fox, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Mickelberry, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Odette Baez, Tampa, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gwendolyn Brody, Port Townsend, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tracie Nunneker, Deerfield Beach, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Thomas, Chapel Hill, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lawrence Mick, Dayton, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William J. Handley, Edgewater, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laurie Manuel, Fremont, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charlotte Wales, Monticello, AR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Hersch, Kenmore, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Aaron Kenna, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Delia Shirley, jackson, MS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Katherine Davis, LA, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Bauman, denver, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony Ciuffini, Staten Island, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Bucknam, Oceanside, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tristan MacAvery, Syracuse, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward Lemon, BRATTLEBORO, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Hoffman, baltimore, MD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wayne Williams, Sherman Oaks, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cj McGinnis, city, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Spencer Scott, kent, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul April, St. Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Rheder, WOODSTOCK, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roger Diez, Dayton, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martin Mendelsohn, Norfolk, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Just yesterday I found out my cable company can't get ESPN
because of a disputed with Disney about their commercials not covering costs.
—Tom Klemesrud, Sioux Falls, SD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Blair, Asheville, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Leiner, Shelton, CT

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—hermine Bogin, magnolia, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Lankford, Eden, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Mackey, SHELTON, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Honigs, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raymond Lanier, Concord, NH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frank & Lee Sides, Roswell, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Harris, Ft Wayne, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Victor Carmichael, Pacifica, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Regina Swygert-Smith, Stephens City, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carlos Nevarez, Calexico, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard A Stookey, Orangevale, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfils community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Brent Grolla , Rosemount, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Peters, LINCOLN, NE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jan Brown, Prather, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michelle Bandor, Fort Wayne, IN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lawrence Lipkind, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Bibel, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Emilie Christiansen, Ellicott City, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tina Arnold, Laguna Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Denise smith, Salt lake city, UT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Schoeni, knoxville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia K. Gibson, Reston, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Kenney, Maple Grove, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Foster, Cincinnati, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms Kazia A Macey, Macon, MO

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andres Saavedra, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan Schwartz, brookline, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kat Lindgren, Lafayette, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raul Freitas, Novato, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jay Heyman, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shawn Stevens, Coldwater, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rose Mary Hooper, Naples, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Lou Hoyt, McCormick, SC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ed Mezynski, Pittsboro, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Allan Gehman, REDDING, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kristian Bjornard, Baltimore, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Rust, Sebastopol, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dave Beccue, Rockford, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marilyn Caplin, Coral Gables, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Sommer, spokane, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rick Ritchey, Eugene, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John J. Fitzgerald, Longmeadow, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David B. Brooks, Lompoc, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barry Abel, Beverly, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christi Weindorf, San Francisco, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bettemae Johnson, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laurance Doyle, Mt. View, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brice Beckham, West Hollywood, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donn Leatherman, Ooltewah, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne O'Brien, Hoboken, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jess Madsen, El Segundo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Scherer, Wmbg, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeremy Parker, Orono, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marianne Lepczyk, Traverse City, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James K Gordon, Grand Rapids, MI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Glenn Cole, LaGrange, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Juergen Kraus, Hot Springs National Park , AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anita Walsh, Corrales, NM

When I was a broadcasting major in college many years ago, the things I learned about the FCC
gave me great hope and confidence in our nation's regulation of broadcasting. Fairness and the
public interest (not private profits) were the standards set by the FCC, and our country appeared to
be sensible and just. In exchange for using our airwaves for free, broadcasters are supposed to
provide programming that fulfills community needs. But too often they focus on maximizing their
profit margins while minimizing their obligation to serve the public. As the FCC reviews its ownership
rules it must commit to strengthening our media — and our democracy — by putting the public
interest before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming.
—Jeffrey J. Mariotte, Douglas, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elin Kindig, Yorba Linda, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Ahearn, Plano, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Root Routledge, Durango, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dianne Roberts, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sabrina Wojnaroski, Pittsburgh, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Elliot, Bend, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Luke Steichen, Tacoma, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jackie Buehring, naperville, IL

Broadcasters use the public airwaves to make a profit. A large profit. In exchange for that, there are
supposed to be benefits for the public -- programming that meets local community needs,
programming for ALL our citizens, not just the prized demographic of male 21 - 39 (or whatever other
narrow demographics are targeted. Furthermore, independent producers have been excluded from
commercial television. I know, I am an independent producer and I've tried to sell into the local TV
market -- with programming that program directors liked . . . But they said they just never bought -- or
almost never bought -- outside independent programming. As the FCC reviews its ownership rules it
must commit to strengthening our media — and our democracy — by putting the public interest
before corporate profit: 1. The Commission must not consider any rules that would further
concentrate media ownership. 2. The Commission’s review must address the deep and intractable
disparities in media ownership by women and people of color. 3. The Commission must strengthen
its rules to prevent companies from using local news sharing agreements to circumvent ownership
limits and provide less public interest programming. 4. The Commission should change the rules to
open broadcasting to independent producers, not just the big companies that live in or near
Hollywood California.
—Kent Moorhead, Oxford, MS
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leonard Fishler, Saratoga, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Amanda Woolever, Fort Myers, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. It is time to do the right thing for the taxpayers who underwrite all
the for profit telecommunication corporations and only get to witness and listen to the ever growing
corporate greed and subversion of our well-being.
—Albert Kerecman, Ocean, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sherri Whittenburg, Antioch, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Byrne, Mesa, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. We are all fed up with the cosy relationship between companies
and the ones who are supposed to regulate them in the PUBLIC INTEREST!
—Dolores Baron, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. In short, the FCC must enforce the rules that Congress put in place
when the Commission was created. No more corporate welfare!
—John Davis, Greensboro, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frank Santangelo , Prospect park , NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sean Graham-White, La Grange, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lee Ann Greave, Spokane, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rev James Walsh, Haleiwa, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charlie Eisenhardt, new york, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marcia Choquette, casselberry, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Julie Hoffer, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erik Bennett , Marshfield, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anne O'Brien, Hoboken, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Newman, Kalamzoo, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cynthia Mace, Lake Forest, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paula Lepore, Berwick, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Helen Thorington, Roslindale, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hanna Wolfinger, Waldorf, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ellis Breaux, san francisco., CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Strong, Sarasota, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raffi Boyadjian, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Houston McGaugh, Washington, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Williams, Riverside, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pat O'Leary, College Park, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Day-Lucore, Denver, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Katherine Fligg, greenbrae, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Fogg, Ridgefield, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian DeCania, Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Clark Sr., Zion, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Esther Shorr, Palmyra, VA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Gingras, pawtucket, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Laura Leipzig, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicole Massey, Lewsiville, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeanne Thompson, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. James Quinn, Denton, TX
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Henry Schlinger, Burbank, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Smith , Spring, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandy Dvorsky, St. Paul, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Holly Hart, Iowa City, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adriana Hall, Pacifica, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Yonah Lieberman, Ann Arbor, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—T Waggoner, AI, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mitchell Struble, Philadelphia, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alice Elliot, Emeryville, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter M Gatliff, Lawton, OK
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I generally agree with the points below. I would like to also emphasize that it is a very bad idea to
concentrate broadcasting power in a few hands. There is enormous public benefit from having many
sources of information --- the benefit is greater in fact than whatever the market value of the
airwaves is. So: please try to set up the rules so that we have many distinct sources of information
rather than just a few large ones. ------------------------------ ------ In exchange for using our airwaves for
free, broadcasters are supposed to provide programming that fulfills community needs. But too often
they focus on maximizing their profit margins while minimizing their obligation to serve the public. As
the FCC reviews its ownership rules it must commit to strengthening our media — and our
democracy — by putting the public interest before corporate profit: 1. The Commission must not
consider any rules that would further concentrate media ownership. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Dan Hitt, palo alto, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Les Van Exel, Costa Mesa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Kantola, Niles, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paige Harrison, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rebecca Field, Los Gatos, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mrs. Angela Manteiga, Tampa, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Woitkoski, Pittsfield, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kerry Jay, Londonderry, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shawn McIntosh, Clearwater, FL

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terry Berardi, Peekskill, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bob Ketchum, Billings, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judy Gleitsman, Olympia Fields, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Timothy Heim, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Brown, ramona, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Dorn, Livermore, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sandra Sarradet, Charlottesville, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wilfred Sumida, Honolulu, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Beatrice Luchin, houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. *We will be Watching your Policies, in regards to our Public
Interest. -Lawrence R. Brown Jr.
—Lawrence R. Brown Jr., Swanzey, NH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Masurka, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Drobny, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Dinkmeyer, Grand Lake, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randy McMillan, Lexington, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jan Sherer, Burlington, IA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Wildrick, Houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marie Keegan, Boonton, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Noah Keating, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shaun Brammer, Kansas City, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Chambers, El Cajon, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: It has never been more important for citizens a democracy to be well and honestly informed in
a timely manner. 1. The Commission must not consider any rules that would further concentrate
media ownership. 2. The Commission’s review must address the deep and intractable disparities in
media ownership by women and people of color. 3. The Commission must strengthen its rules to
prevent companies from using local news sharing agreements to circumvent ownership limits and
provide less public interest programming.
—Robert C Shaffer, Sheboygan, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Sherman, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sara Brigham, Stevensville, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martin Horwitz, San Francisco, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Gehrke, Sylmar, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Cleveland, Frederick, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leland Long, Denver, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Lagan, Tulsa, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Hepler, Pelham, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Mohr, tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John F Morris, Houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Fox, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike DeZurik, St Joesph, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Hertel , laurel park, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Blair, Boise, ID

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Kenyon, Pennington, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Guy Lauten, Escondido, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Blumlo, Fort Lauderdale , FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Liz Boehnert, Denver, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Olson, San Antonio, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Saraphine Metis, grand marais, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judy Davies, Austin, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Wetmore, Incline Village, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Benjamin Carr, Brighton, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alexander Case, Wilsonville, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dana M Knutson, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Anderson, Palm Bay, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Victor A. Camp, orrville, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Gullett, Lexington, KY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Chen, Houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cristina Williams, Venice, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lee Rolfing, Arlington, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marc D Ziegenhagen, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher M. Hess, Homewood, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leslie Sage, Potomac, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Burtner, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Wozniak, Encinitas, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darrell Parsons, Fernley, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Michaud, Dover, NH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Max Magbee, baton rouge, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Saxon, Canyon Lake, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Adam Moore, West Bend, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris van Hook, pacific palisades, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Evans, Lincoln, NE
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Zach Kent, Jefferson, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Javan Lapp, Smethport, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jill McHenry, Lansdowne, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Elliker, sparta, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Burch, plantation, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Orme, seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ruth G Shaw, Roseville, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bruce Shames, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tyler Schimpf, Montville, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Fannin, Pittsburgh, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Austin, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Merkin, new york, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Malachy McCourt, NYC, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerry Smith, Winfield, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Beverly Bojanowski (and Ted), Summit, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill Sorem, Minnetonka, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kristina Aiello, Arlington, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bob Welsh, Salem, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Fair, Gladwin, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bryon Biesman, RAPID CITY, SD
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Steve Schmelzer, Sturgeon Bay, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martin LeMaire, Lewes, DE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Edmonds, Wadworth, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paula Brennecke, Bonham, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Max and Sandy Romero, Austin, TX

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin M. Cox, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Neil H. McLain, Macedon, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Louis Mayer, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Craig Hylton, Salt Lake City, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—C Roger Cotes, PortOrchard, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Zafra Miriam, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kimberly Garrison, San Francisco, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alfred Dickerson, Albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Star Blacker, Santa Fe, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Kinsey, Durham, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen Bentley, Baltimore, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Church, Redondo Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Evans, Nine Mile Falls, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marcia Oberg, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Campbell, Vancouver, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randy Cookston, Brisbane, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marilou Turrentine, Bozeman, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Shaw, Vienna, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Siefert , Aurora, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rachel M hervey PHN, Santa Margarita, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynn Eldredge, chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kara Randall, Middleton, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alan Sundby, Madison, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Stinson, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Gayle B. Wade, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Adornetto , Elk Grove, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Lynagh, COSTA MESA, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Akshay Patel, PLAINFIELD, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharon Rose, Grass Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrea Cassidy, Berkeley, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. It is time to balance the books. It is time to insist that broadcasters
pay for the extremely precious, albeit renewable, resource that they have been granted for decades
without meeting their side of the bargain. No doubt this will be met with cries of terror from
broadcasters who are have grown dependent on this multi-billion dollar entitlement program. They
will declare themselves "too important" to our democratic process to be allowed to fail. A credible
threat of being taken off the dole may be enough to convince them to meet the obligations that
earned them this massive give-away in the first place: 1. The Commission must not consider any
rules that would further concentrate media ownership. 2. The Commission’s review must address the
deep and intractable disparities in media ownership by women and people of color. 3. The
Commission must strengthen its rules to prevent companies from using local news sharing
agreements to circumvent ownership limits and provide less public interest programming.
—David M. Land, San Jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Claire Coleman, Dallas, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christy Gunter, Lilburn, GA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Katz, Mansfield, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randy Compton, Kaneohe, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ned Bateman, Millburn, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith A. Jebian, Jackson, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Louis Miller, Kansas City, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anita Besharat, pasadena, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Luckman, Newark, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dave Mertz, Quarryville, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thaddeus Szostak, Greensboro, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raziel Kainne, Guerneville, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Adams, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wendy Davis, Mariposa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—LaVerne Uhte, Mill Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill O'Connell, albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Nelson, burlingame, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Wickstrom, Mission Viejo, CA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Bennett-Hanes, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kirk Wassell , Chino Hills, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen Claire, Sedro Woolley, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Reba Bandyopadhyay, Gainesville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dale Hiscock, Bozeman, MT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Chambers, Bellevue, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karolyn Teal, Dixon, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Glenn Dulken, Charlotte, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Scott, Mansfield, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—PERICLES C. Tsombanis, raleigh, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Philip Smith, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stacy Clinton, Menlo Park, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—CJ Sternisha, Tonawanda, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Salyer, Goleta, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe Slavin, Philadelphia, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Greiner, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Theresa A Ames, Ventura, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dale Johnson, Blackey, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Omar Perestrejo, ,

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Per-Ola Selander, Kirkland, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward Gindi, MIAMI, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Catherine Graham, Honolulu, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Covell , Astoria, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janice Austin, Temecula, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karuna Berryman, Ellensburg, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jack Harmell , Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wayne Thompson, Coatesville, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald Cox, Efland, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Skip MacAulay, castleton, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Zareh Gorjian, Glendale, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Let's work together to remove all things political from the FCC's
work and truly act in the public interest. JSE
—Steve Ellsworth, Hazel Green, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gene Taylor, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dave Kaufman, Jamaica Plain, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Hubert J Steed, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dennis Snow, Granger, IN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cherri Gilbert, Eagle Point, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judy and Jon Gardner, Spokane, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elizabeth Gundlach, bellport, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Bidwell, los angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Picardi, Shelburne falls, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tracey Whitney, North Hollywood, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Lennon, Ypsilanti, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Frank Armato, Franklin, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stamatios Varias, Selinsgrove, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael L. Smith, Columbus, OH
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Glen Sandberg, Gulfport, MS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Oleson, Lindenhurst, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward Yu, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nathanial McConnell, JOHNSON CITY, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anthony Muzzatti, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steven Taylor, Chicago, IL

Didn't you ever see "Mr. Smith Goes to Washington"? If not, please watch it. It seems like every day
you people have to pull some sneaky crap against the people of the United States. Do you want to
be the villain or the hero? Chairman Genachowski the broadcast policy must benefit the public.
There are millions and millions of out of work Americans that have their eyes on you. Do the right
thing, for the sake of your children, they will have to bear either your guilt or accomplishments.
—Rick Mcnamara, Albany, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Merrill R. Frank, Jackson hgts, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diana Carroll, Tuscola, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Grothey, Alpine, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Randall S. Blanchard, Kennett Sq, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan D. Martin, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Max Glenn, Yachats, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dave Starke, Verona, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew C. Cervenka, NEW YORK, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Philip Walker, Franklin, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Zoe Shoats, Monterey, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Denise Jackson, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ewa Krakowska, Cortez, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Martin Slater, tamarac, FL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Van Ert, Fruita, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ellen Hanley, Grass Valley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Curt Lively, Bloomington, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Minch, Somers, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kathleen Hazelton, Rainier, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John C Nichols, Middletown, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tate Peterson, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dayle Diamond, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lisa Larsen, Lancaster, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Time for the big guys (the too big to fail guys) to pay their fair share
of the dues. This nation is broke and must pay its bills. If I have to pay my bills, then big business
should too!
—Lynda Duke, El Paso, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gene Stubbs, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. All licensed media should be required to air political candidate
debates free from commercialism, and be required to air free campaign adds, equal in value to each
candidate for federal offices.
—Claire Dulgar, Maple Grove, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Billy Scudder, Springfield, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tara Cufaude, loomis, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Francesca Amdurer, Lakewood, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brandon Devie, Lodgepole, NE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Zilligen, Wheaton, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles S Mitchell, Keokuk, IA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Louis Turk, Klamath Falls, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Polilli, Phoenixville, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Ellis, Shelocta, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Yohe, York, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Raymond Dukes, Salem, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eugene R Ouellette, Coral Springs, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Markus st Claire , Buffalo, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kit Birskovich, Santa Cruz, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michelle Gomez, Eugene, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edward Blackwell, Fayetteville, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shelli Netherton, Saint Louis, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bernadette Barberini, Alameda, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Davis, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Madison Stebbins, Silver Spring, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Orehovec, Portland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ms. Jan KLubiac, Albany Twp., ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But instead they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit itself to
strengthening our media - and our democracy - by putting the public interest before corporate profit:
1. The Commission must reject outright any rules that would further concentrate media ownership. 2.
The Commission’s review must address the deep and intractable disparities in media ownership by
women and people of color, compared with WASPs like me. 3. The Commission must strengthen its
rules to prevent companies from using local news-sharing agreements to circumvent ownership
limits and provide less public interest programming.
—D Carr, Hanover, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harry E. Kingslow, Union, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tony Mazzuca, Park Ridge, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Horace Gray Iv, Hayward, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerri Mariott, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jack Brady, Kokomo, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Len Friedson, Costa Mesa, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Greg Puppione, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rogers Turrentine, Oceanside, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Judith Hazelton, Bennington, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pat Tully Jr, elizabethtown, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gosia Mitros, Sachse, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nick Porter, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gina Dadomo, Rehoboth, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rick Gorud, minong, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Anna Mosley, Durham, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—3300 S Sepulveda Blvd Apt K17, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Kahle, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Kisner, Waynesburg, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Colin Cromwell, Marina Del Rey, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nathan Jackson, Tigard, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—D Schneps, la, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann Marie Lahaie, Lynn, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Campbell Peters, Bellows Falls, VT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brad Oaks, Raleigh, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—C Gross, Woodinville, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Francine Lapides, Felton, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sharry Teague, Ashland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peggy Day, point reyes station , CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Helen Gex Greer, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Danny Marchand, London, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rennae Croisant, Chula Vista, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mr. Frank Romano, Pittsburgh, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Wainman, ellisville, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. More often than not tehy serve up a melange of titilating and
misinformative programs and worse news often driven by financil or political considerations. As the
FCC reviews its ownership rules it must commit to strengthening our media — and our democracy —
by putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Kevin Holohan, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Wrobel, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donna Sams, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—J Angell, Rescue, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Sullivan, San Rafael, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rylan Sekiguchi, Palo Alto, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michele Boutin, Villa Park, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Solomon, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Nowosielski, South Beloit, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Erica Feld, New York, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Justin Minsker, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jonathan Highfield, N. Scituate, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Timothy McGrath, burlington, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerard L. McFarland, San Pablo, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kristi Hendrickson, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Lee, Leander, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Long, bloomington, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken O'Connell, St. Mary's City, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. It's time to reinstate the fairness doctrine balanced perspective
and different points of view are critical to a healthy democracy !
—Greg Rood, Santa Barbara, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dr. Jeffrey Paul LaGasse M.D., Freeland, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel McMillan, Clawson, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Bettendorf, La Habra, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ron Maehl, Carson City, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Wehrle, Richmond, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Woody Mitchell, Matthews, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sirina Sucklal, Laurel, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mischa Kandinsky, Bonny Doon, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Spengler, Palatine, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Bulling, Corvallis, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. The solution to the problem is simple. Free airwaves go ONLY to
those broadcasters who follow the rules regarding community needs objectives. All other
broadcasters must pay a significant licensing fee for the privilege of the airwaves. This gives society
the opportunity to shape use of the airwaves for public benefit, or alternatively to use that resource
for generation of income to the public coffers. I'd prefer the former, but in the absence of that, let's at
least take the money. As the FCC reviews its ownership rules it must commit to strengthening our
media — and our democracy — by putting the public interest before corporate profit: 1. The
Commission must not consider any rules that would further concentrate media ownership. 2. The
Commission’s review must address the deep and intractable disparities in media ownership by
women and people of color. 3. The Commission must strengthen its rules to prevent companies from
using local news sharing agreements to circumvent ownership limits and provide less public interest
programming.
—Alta Walters, Petaluma, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sarah McConnell, Rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ken Lauter, Nacogdoches, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brick Robbins, San Diego, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. 4. The Commission must prevent OUR country from becoming a
Stalin USSR or Mao China lookalike!
—Todd Hauser, Ocean park, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Katheryn Schneider, St Paul , MN

In exchange for using our airwaves for free, broadcasters are <b>supposed to</b> provide
programming that fulfills community needs. But too often they focus on maximizing their profit
margins while minimizing their obligation to serve the public. As the FCC reviews its ownership rules
you must re-commit to strengthening our media — and our democracy — by putting the public
interest before corporate profit: 1. The Commission must very carefully examine any rules (and
wording) changes, and reject those that would *actually* result in further concentration of media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Remember please, that the purpose of all government is to serve
the needs of The People, and in spite of an error made over a hundred years ago, "Corporations "
are NOT "The People"!!! Thank you for your service ~ Karen Johannessen
kmjohannessen@yahoo.com
—Karen Johannessen, HANOVER PARK, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rev Jeffrey Earl Womble, Lodi, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Carr, Sleepy Hollow, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Sweet, Sherman Oaks, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mickey Foley, New Brighton, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pelauria Abbott, Scottsdale, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Theodore Gorney, MPLS, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Earl Gibson, Pauls Valley, OK

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wendy Burgess, Park Ridge, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rick Bilick , Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John C Byram, Boca Raton, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Dineen, Ovid, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Donald E. Jones, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James R Swenson, State College, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Frishkopf, Belmont, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ellen Barron, Santa Cruz, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Smith, buckhannon, WV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan Parker, Colfax, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vern William Steck, Alexandria, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vincent Silenzio , Rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Luton, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas Lonngren, Santa Fe, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Dugan, pompano, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Brewster, Southington, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel McCormick, moline, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Clifford Johnson, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Don Barshay, Boulder, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Berlowitz, Wichita, KS

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Russell Scheinberg, AUSTIN, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Phillips, Boonville, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—BJ Myers, Creede, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Simmons, Rochester, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kelly Berger, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lindsey Densing, Houston, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin McDermott, S. Glastonbury, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pete Rorvik, ronan, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Astro, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barbara Stevens, Golden, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Kotula, scottsdale, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Neill, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Dial, Montgomery, AL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Harriet Hehr, Santa Fe, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Jimerson, Capitola, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Hardy, Champaign, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—john Thies, san rafael, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nona Weiner, San Jose, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Schick, St. Louis, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Ebel, Nashua, NH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Linstrom, Polson, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jane Rosen, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Boyd, Vancouver,, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—S Robeson, White Plains, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nina Jackson, Billings, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald Matthews, Marlborough, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jack Cogswell , Fairhaven, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eileen Talanian, Laverock, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregory L Kruse, Morrison, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Lange, portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Klauder, Gainesville, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Roslyn Pulitzer, Santa Fe, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joe Eusebio, Columbiana, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Coats, York, NE
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christina Ross, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Eric Ulvog, culver city, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Allen, Glendale, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Steve Sklar, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Lawrence, Bath, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John C. Birkimer, Louisville, KY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary Sue Baker, Sarasota, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Holbrook, Boston, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas Grimes Ph.D, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Watts, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gregg Phillips, Huntington Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jo Mccutchan, Nevada City, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Mac Nish, Tucson, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dro Green, Lowell, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Wynn, Media, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Russell Christopher, Clayton, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jan Pavlock, St. Ignatius, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Murphy, Kansas City, MO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jerry Steenson, Fort Collins, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Coleman, Buffalo, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Isaac, Issaquah, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Douglas Marsh, Cottage Grove, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph H. Brown, Hammond, LA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jeff Jockisch, Westfield, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ashlee Davis, North Hollywood, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Avildsen, Sausalito, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jessica Troy, city, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dianne Aikey, Mulberry, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mike Dellapenna, Malvern, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Berton, Appleton, WI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sarah Hill, Cambridge, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matthew Iskra, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Freeman, hawthorne, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tim Hibbs, Littleton, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rafe R Dimmitt, SEATTLE, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Tortoriello , Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lawrence C Paulson, Caman Island, WA

Whatever happened to "the commons" and "for the good of the public"? This nation is supposed to
be about "We The People", not "We the Powerful and Wealthy Corporate Interests", remember? In
exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Hudson, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Noenoe Barney-Campbell, Honolulu, HI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Simon Thomsen, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vanessa Diep, Newport Beach, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tom Wright, Hardy, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Keith Anderson, Woodstock, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Edgar Quiroz, San Diego, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marion Garver Fredrickson, San Diego, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leah Browning, Faieview, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Vivian Valtri Burgess, Granville, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ivan Kazen, Greenwich, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deborah Goodsite, Califon, NJ
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As a Portland journalist for 30 years I have seen firsthand the demise of radio news/public affairs at
the hands of mega-media - the subject of my recent master's thesis in political science. It should be
obvious that democracy demands more. For their privileged access to public airwaves, broadcasters
have a fiduciary duty to provide programming that fulfills community needs. Their flagrant breach of
this social contract is irresponsible at best. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. Now that the egregious consequences of the 1996 Telecom Act are apparent,
ownership limits should be rolled back to pre-Act levels. 3. The Commission, apparently captured by
industry interests, should require all use of public property (including airwave access) be subject to
democratic decision-making. 4. The FCC should implement an affirmative interpretation of the First
Amendment, to ensure political communication flows freely over the public airwaves. Thank you,
Rebecca Webb
—Rebecca Webb, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Elaine Wynne, Mpls., MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rod Spencer, salinas, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicolette Kittinger, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Garrett Walters, Stoughton, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Bolewicz, Effort, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Gabriel, St. Augustine, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Paul Bowe, Milton, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andrew Kavanagh, Los Angeles, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jackie Hanna, Pacifica, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ronald Christensen, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margot Snyder, escondido, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jacqueline Dern, Kirkland, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matt Edwards, Marlborough, MA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Russell , Oakland, CA

Why doesn't the FCC enforce the public service of making free broadcast time available to political
candidates? Provide VALUE to US the public, not PROFITS to Broadcasters in exchange for using
our airwaves for free. Aren't broadcasters are supposed to provide programming that fulfills
community needs? Strengthen our media — and our democracy — by putting the public interest
before corporate profit: 1. No rules to further concentrate media ownership. 2. Get rid of disparities in
media ownership by women and people of color. 3. Prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—Mr. Larry Wilson, San Carlos, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cinthia Davey, Kendall, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—S Alexander, Gastonia, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dorothy & Richard Chamberlin, Colorado Springs, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jason Jacobs, Bellevue, NE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Janet Rivera , Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jay Crespo, NY, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karl Bremer, Stillwater, MN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming. 3.
Other countries understand that television and radio are wonderful tools for deepening democracy
through an informed citizenry. American television and radio have educated generations of viewers
and listeners. But that noble track record is being diluted by the day. The decline of American
broadcasting is NOT inevitable, unless, of course, profit and profit only becomes its core value.
—Lisa Nesselson, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Yamada, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jennifer Palmquist, Kalama, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Manuel, Philadelphia, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Ullmann, Arden, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mary J Schroff, Poulsbo, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cathy Brownlee, Mountain Home, AR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Toner, west chester, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Woodson Duncan, Wilton, CT
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Too much is given to the broadcasters. We get more trash
interrupted by multiple, back to back ads ( I have counted over 15 consecutive ads and quit} and are
repaid by getting non worthy presentations to the community. Is their no enforcing available to give
some balance in our communicative system? Most Sincerely, James Gaskins
—James Gaskins, Hendersonille, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jan Aszman, Goldendale, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Chris Lubbers, Holland, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Bill capps, Portland, OR
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Will Richardson, Medford, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Matt Miller, Flagstaff, AZ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—WIlliam R Caldwell, Richardson, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ann Kindfield, Summertown, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rick Nagle , Gustine, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan Stroh, Chula Vista, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—James Shafie, Westfield, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rev Eric Young, des moines, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Timothy D Slabaugh, Colorado Springs, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Ghent, Saint Louis, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin R. Kasle, Williamstown, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Denise Hall, Ben Lomond, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Pamela Kenny, Omaha, NE

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Warren, Asheville, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jordan Wright, Cottleville, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Barb Lincoln, Walnut Creek , CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marjorie Roemer, Franklin, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Philippe Sharboneaux, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Margaret Lamb, Boston, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Larry Neilson, Seattle, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deena Sherman, Aurora, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sean A. Reeves, Mabank, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nathan Parker, Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John C Meyer, ORANGE, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. Too often, however, they focus on maximizing their profit margins while
minimizing their obligation to serve the public. As the FCC reviews its ownership rules, it must
commit to strengthening our media — and our democracy — by putting the public interest before
corporate profit: 1. The Commission must not consider any rules that would further concentrate
media ownership. 2. The Commission’s review must address the deep and intractable disparities in
media ownership by women and people of color. 3. The Commission must strengthen its rules to
prevent companies from using local news sharing agreements to circumvent ownership limits and
provide less public interest programming. Thank you for considering my comments.
—Eugene Gorrin, Union, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Holly Mosher, venice, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Haig, earlysville, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Thiriot, SOUTH SALT LAKE, UT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Spicer, North Tusint, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marc Bossiere, Tucson, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jarl von Arlyon, Bozeman, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Heather Sturm-Johnson, Ventura, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy sharmer, Fresno, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Calhoun, Makawao, HI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lynn Morrow, Las Cruces, NM
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—S P. Janover, Bigfork, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Lahey, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lucretia Crawford, Springfield, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Cohen, Chestnut Hill , MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Bescript, Tucson, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dan Bidwa, Pittsburgh, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Timothy Douglas, New York, NY

All this privatization of humanities common needs and space has gotten so far out-of-hand. What's
next the air we breathe, after the corporations pollute what's there, will they charge us for filtered
devices...come on...enough already...STOP! Were is the common good and common sense? In
exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Carol A. Provence
—Carol Provence, Rocklin, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jamey Aebersold, new albany, IN
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lauren Pfendner, Norristown, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia Hamilton, Sausalito, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Reese, Alcalde, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Theodore J Packwood, Burnsville, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Karen Lampke, Fort Colins, CO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Dreps, Dane, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: * The Commission must not consider any rules that would further concentrate media
ownership. * The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
*The Commission should consider a return to enforcing "Equal Time" rules. *The Commission should
act as a trust-buster and force companies now owning several radio & television stations in one
market to sell off some of these assets. *The Commission should consider limits on ownership of
print media to stop a future Rupert Murdoch from using his 150 newspapers to editorialize for a
future Iraq War. That, and restoring Equal Time would help.
—Kevin Wayne Anderson, Portland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tatiana Hamboyan Harrison, Grasonville, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Peter Allen Triplett, charleston, WV
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Isaac Leventon, College Park, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Demetriou, Windham, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carol Ring, Schererville, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Helm, Bellingham, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—CM Ramakrishna, cherry hill, NJ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Thompson, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alexander Drummond, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Michael Murphy, Accord, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Christopher Eckeard, Pomona, CA

As the FCC reviews its ownership rules it must commit to strengthening our media — and our
democracy — by putting the public interest before corporate profit. The way things are now, money
rules while information and quality entertainment are left in the dust. You have the power to change
this situation. Please do so.
—Wilma Dibelka, Weed, CA

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ethan Ireland, Davis, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Walter J Schmitt II, Machesney Park, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sherman and Denise Nelson, Stratford, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joseph Benson, Brick, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—JC Corcoran, Sioux Falls, SD

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Terry Robinson, westminster, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Darley Adare, Charlotte, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cyrille Phipps, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Diana Horowitz, woodland hills, CA

In exchange for free use of the airwaves, broadcasters are to provide programming that fulfills
community needs. But too often they focus on maximizing their profit margins and minimizing their
public service. As it reviews its ownership rules, I urge the FCC to strengthen our media and our
democracy by putting the public interest before corporate profit: 1. The Commission must not
consider any rules that would further concentrate media ownership. 2. The Commission’s review
must address the deep and intractable disparities in media ownership by women and people of
color. 3. The Commission must strengthen its rules to prevent companies from using local news
sharing agreements to circumvent ownership limits and provide less public interest programming.
—frje Echeverria, Cedar Falls, IA

Free Press



We, the people, are sick and tired of corporate purchasing of political influence. In exchange for
using our airwaves for free, broadcasters are supposed to provide programming that fulfills
community needs. But too often they focus on maximizing their profit margins while minimizing their
obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brian Jewett, Ludlow, VT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Bryan, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Wilber Smitz, Las Vegas, NV

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lawrence C. Cooper, Champaign, IL
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In my opinion, as J-school graduate and journalist, The FCC has sold out its mission of protecting the
people and their airwaves. Is there anyone in this country who can access local TV without having to
pay a fee? We reluctantly agreed to the digital converters in the name of progress and got vouchers
that "offset" part of the cost -- but guess what! They quit functioning for no apparent reason. We had
three. None of them work. So, the "free" airwaves are no longer free. If a consumer does not
purchase an upgraded receiver or subscribe to cable (IF THEY CAN -- CABLE IS NOT
UNIVERSALLY AVAILABLE) at an ever increasing rate, they are unable to access local
programming. And that is just wrong. In exchange for using our airwaves for free, broadcasters are
supposed to provide programming that fulfills community needs. But too often they focus on
maximizing their profit margins while minimizing their obligation to serve the public. As the FCC
reviews its ownership rules it must commit to strengthening our media — and our democracy — by
putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—EC Goller, St Petersburg, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan fried, Seattle, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gerald hesch, Fort Belvoir, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tari Parker, Onalaska, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Greenberg, Columbus, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming. Stop rewarding greed and dishonesty. Big corporation do nothing
unless forced. Enforce the rule for everyone.
—Darryl DiGiovanna, Denville, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Cowgill, Mokelumne Hill, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William J. Forrest, Rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mimi S. Daitz, New Yokr, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Howard Stein, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Andre Fabre, La Porte, IN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patrick Russell , Oakland, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jim Long, Sacramento, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sydney McDermott, Bullhead City, AZ
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lin Glen, Blue Lake, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Sizemore, Palmyra, VA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nancy Baker Kurtz, Ann Arbor, MI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin Richardson, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—John Sutton, Sacramento, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Rust, Minneapolis, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ana Bissell, Dubuque, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Jacob Neri, El Paso, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joanne Hesselink, Neshkoro, WI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rachel Elena Pauker, Richmond, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programmi
—Richard Boyd, Butte, MT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Audrey Johnson, Saint Paul , MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nicolaas Strik, Rumford, RI

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leyte Jefferson, Waterbury, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Shel Anderson, Durham, NC
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lana R Schmitt, Machesney Park, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Celine Davis, Tigard, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert M Verbryke, Curtice, OH

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Patricia O'Reilly, Nashville, TN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Marianna Sokol, Benton, PA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel Watters, Redwood Cite, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kevin F. Engler, Dubuque, IA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Crawford, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ingrid Rochester, Elbert, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carl Schwensohn, Minneapolis, MN

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Beto Defreitas, Chicago, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stephen Snow, Madera, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—G Pivirotto, Fresno, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Katy Bray, Rosendale, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rod Spencer, Salinas, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leonard & Ellen Zablow, New York, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Mark Vonnahme, Irving, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David E. Mertz, Aurora, IL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Robert Lieberman, Santa Cruz, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Tena Thomas, Chicago, IL
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alessandro Echevarria, Brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Beth Caspar, brooklyn, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Caryn Cowin, South Pasadena, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Charles Churchill, Ashland, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David A. Lawrence, Morris Plains, NJ

Free Press



In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Stella Maher, Poughkeepsie, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Dustin Moore, Austin, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brad Hunziker, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Joan Nikelsky, Upper Darby, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nels Kelstrom, Clinton, WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rachel Folsom, Amherst, MA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Arnold Haber, Oakland Gardens, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—David Brito, Pampa, TX

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Brent Jensen, Hillsboro, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cleo Masur, Clearlake, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Owen Davis, Berkeley, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Cecilia Lieder, Duluth, MN

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Rebecca Sego, Ocoee, FL

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Deanna Ball, Loveland, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Walsh, Warren, RI
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Daniel L. Merritt-LeSatz, Boulder, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Sarah Scott, Kirkland, WA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ed Ferrara, Long Branch, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—George Tolleson, Asheville, NC

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Nora-Adrienne Deret, Brooklyn, NY
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—William Ager, Huntingdon Valley, PA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Kenneth Smith, Salisbury, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alyce Hudnell, Burlington, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gary Owen Faas, albuquerque, NM

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Susan Walker, St. Louis, MO
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Carolyn AlRoy, Hoboken, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Ben Blohowiak, Charlottesville, VA

I feel agree very strongly with the following: In exchange for using our airwaves for free, broadcasters
are supposed to provide programming that fulfills community needs. But too often they focus on
maximizing their profit margins while minimizing their obligation to serve the public. As the FCC
reviews its ownership rules it must commit to strengthening our media — and our democracy — by
putting the public interest before corporate profit: 1. The Commission must not consider any rules
that would further concentrate media ownership. 2. The Commission’s review must address the deep
and intractable disparities in media ownership by women and people of color. 3. The Commission
must strengthen its rules to prevent companies from using local news sharing agreements to
circumvent ownership limits and provide less public interest programming.
—Deb Scott, Ithaca, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Leslie Johnson, Los Angeles, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thais Thomas, Sacramento, CA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Alicia Askenase, Moorestown, NJ

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Gloria Hatrick, Brunswick, ME

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Richard Brabham, Richmond, CA

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Linda Brebner, Rochester, NY

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Thomas Killorin, Lake Forest Park , WA
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In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Lewis Moller, Aurora, OR

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Johanna Renouf, Louisville, CO

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Scott Kuykendall , Norwalk, CT

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—Grace Morsberger, Chevy Chase, MD

In exchange for using our airwaves for free, broadcasters are supposed to provide programming that
fulfills community needs. But too often they focus on maximizing their profit margins while minimizing
their obligation to serve the public. As the FCC reviews its ownership rules it must commit to
strengthening our media — and our democracy — by putting the public interest before corporate
profit: 1. The Commission must not consider any rules that would further concentrate media
ownership. 2. The Commission’s review must address the deep and intractable disparities in media
ownership by women and people of color. 3. The Commission must strengthen its rules to prevent
companies from using local news sharing agreements to circumvent ownership limits and provide
less public interest programming.
—M W, Chicago, IL
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